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Executive summary

Background and aims

Official statistics play a vital role in informing decision-making across society, shaping
government policy and guiding business strategies. But how often do official statistics
influence the personal decisions of individuals in their everyday lives? Understanding this is
central to the vision of the Office for Statistics Regulation (OSR) and the wider legislative
basis for the UK Statistics Authority — to ensure that statistics serve the public good, by
making them relevant, accessible and impactful for everyone, not just institutions.

The Policy Institute at King’s College L.ondon and the Behavioural Insights Team were
commissioned by the Office for Statistics Regulation (OSR) to conduct research exploring
whether, and how, people in the UK use official statistics for personal decision-making.
Through 42 semi-structured interviews with members of the UK public and a nationally
representative survey of 2,118 people, this research explored a range of real-world situations
and hypothetical scenarios encouraging participants to reflect on their personal decision-
making processes and whether these involved official statistics. Participants were also shown
relevant examples of official statistics to explore their awareness, perceptions and potential
use of these statistics in informing their decisions.

Findings

Participants used official statistics for personal decision-making

This study found many examples of the interview participants using official statistics to
inform personal decisions, particularly statistics about crime and housing (when choosing
where to live), baby names (when choosing a baby name) and schools (when choosing a
primary school). The survey results confirmed this finding, with 50% of the respondents
reporting that they had used official statistics to help them make a personal decision. This
result aligns with existing evidence from the 2023 Public Confidence in Official Statistics
survey, which also suggested that a substantial proportion of the population has used
statistics to help inform their decisions.

Participants sometimes used official statistics without realising it

When participants sought relevant information to inform their personal decisions, they
reported primarily using Google searches. Through these searches, they encountered a range
of sources, including official statistics, though they did not always recognise them as such.
Official statistics were also found through intermediaries, including social media, and
similarly government data (albeit not official statistics themselves) were found through
property websites (such as Zoopla and Rightmove).
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Participants reported rarely relying exclusively on official statistics

Rather than using official statistics on their own, participants said that they used them in
combination with other sources of information, such as personal experiences and advice
from family and friends. Instead of being the sole basis for decisions, official statistics were
valued by participants for several other reasons, such as verification, to confirm what they
had heard or experienced; idea generation, to use as a starting point for considering options;
comparison of alternatives, to determine objective benchmarks; supporting evidence, to
strengthen an argument or decision; and reassurance, to validate their choice.

Participants reported using official statistics for important decisions

Participants reported being more likely examine a wide range of information, including
official statistics, when making decisions that they perceived as important, high-stakes,
personal or consequential.

Participants reported using official statistics more often when they

lacked other evidence

When participants lacked personal experiences, connections or alternative sources of
information, they relied more on official statistics as a starting point. Similarly, when other
evidence left gaps or unanswered questions or concerns, official statistics could be used to
verify or supplement existing information.

Lack of awareness of official statistics was a major barrier to

participants using them

A lack of awareness that official statistics exist — and that they could be helpful for decision-
making — was a key barrier to their use for personal decision-making. However, when
presented with official statistics during interviews, participants often realised that they had
encountered them through Google searches and intermediaries, or said they would have
used them had they known they were available.

Participants reported that official statistics were most useful when

they were relevant to their personal and local context

The value of official statistics for decision-making seemed to be undermined when the data
were too broad, or were not presented in a way that could feed directly into personal
decisions. For instance, if official statistics were national, aggregate statistics. Participants
reported that they found them more useful when they were specific and tailored to their
personal circumstances or local area; were timely and frequently updated; and included
meaningful comparisons to other figures that made sense to them.

When participants were presented with data from official statistics using survey evidence on
patient satisfaction with GP services, they welcomed them as an ‘objective version of online
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reviews’. While participants often used online reviews on Google and other websites, they
recognised their limitations and bias, making official statistics a valuable alternative or
supplement.

Participants reported being more likely to use information sources for

personal decision-making when they trusted them

Interview participants and survey respondents both raised trust as an important factor in
their use of evidence. This indicates that one way to encourage the use of official statistics in
personal decision-making is to improve public trust in them. Participants highlighted several
factors that could enhance their trust in official statistics, including transparency in data
collection, independent oversight, third-party fact-checking and relevance to their personal
circumstances.

Participants reported being more likely to use official statistics when

they were easily understood and clearly explained

In the survey, the most commonly cited barrier to using official statistics when making a
decision was the perception or expectation that official statistics may be difficult to
understand. Interview participants also reported that it was important to them that key
messages are clear and easy to interpret. Simple tables and charts were highlighted as easy to
understand, while participants were often confused by statistical jargon.

More broadly, preferences for the presentation of statistics to enhance comprehension varied
among participants, demonstrating that no single approach is likely to work for everyone.
For instance, some participants wanted more-detailed information, while others reported
feeling overwhelmed, such as when navigating interactive visualisations.

Recommendations

These findings have enabled the authors of this report to make a number of
recommendations that producers of statistics could consider, to enhance the opportunity for
and ability of members of the public to use official statistics in decision-making. The
recommendations fall under the themes of:

1. increasing public awareness of official statistics

2. improving the relevance of official statistics

3. improving trust in official statistics

4. improving the clarity of official statistics

5. balancing detail with simplicity

6. making the case for official statistics in personal decision-making

In addition, we explore implications for future research.
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Chapter 1: Introduction
1.1. Aims

Official statistics play a vital role in informing decision-making across society, from shaping
government policy to guiding business strategies (Koecklin, Runge and Srinivasan, 2023;
OSR, 2024). But how often do official statistics influence the personal decisions of

individuals? Understanding this is central to the vision of the Office for Statistics Regulation
(OSR) to ensure that statistics serve the public good.

Our research explores a key question critical to serving OSR’s wider aims: to what extent
and how do people use official statistics in their personal decision-making? This study builds
on OSR’s broader focus on fostering public trust in statistics and ensuring that they are
relevant, accessible and impactful for everyone — not just institutions.

We conducted semi-structured interviews with 42 participants and a nationally
representative survey of 2,118 people. We selected a range of real-world situations and
hypothetical scenarios where the public may turn to official statistics for answers to inform
general conclusions that can be applied across official statistics more widely. These included:

o (Choosing a baby name: Do parents consider statistics on the popularity of baby
names?

o Choosing a primary school: Do parents consult school performance data?

o (Choosing a place to live: Do people use data on local house prices or crime rates?

o Choosing a GP: Do people look at statistics on GP practice performance?

o (Choosing a job: Do people consider pay and job market statistics?

o (Choosing to ask for a pay rise: Do pay and inflation statistics factor into asking for a
pay rise?

These case studies focus on major life choices rather than day-to-day decisions, as people
are more likely to remember and have sought information for these more-significant
decisions (McGaugh, 2013; Bettman, Luce and Payne, 1998). In Appendix 9: Statistics
considered in the initial phase of the research, we have included the decisions that were

considered for this study, and others that may be considered for future studies.

In exploring these decisions, we aimed to answer a range of other research questions on the
role of official statistics in decision-making:

e Value: How do members of the public find value in using official statistics?

e Sources: Where do people turn for information when making personal decisions?

o Awareness: Are people aware that official statistics exist and can be used to inform
personal decisions?
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e Presentation: Do people feel capable of understanding and using official statistics as
currently presented?

o Barriers and facilitators: What helps and hinders the use of official statistics for
making personal decisions?

e Trust: How much do people trust official statistics in making personal decisions?

e Improvements: What improvements could make official statistics more useful and
accessible for personal decision-making?

1.2. Background

OSR commissioned the Policy Institute at King’s College London and the Behavioural
Insights Team to conduct this research. As the independent regulatory arm of the UK
Statistics Authority, OSR promotes and safeguards the production and publication of official
statistics. Its vision is that statistics should serve the public good, and its research programme

aims to deepen our understanding of what it means for statistics to serve the public good.
OSR’s research to date has explored different perspectives on the public good of statistics,
from reviewing literature on what we know so far and official statistics’ role in public policy,

to exploring researchers’ applications to access public data, to public dialogue workshops

with members of the public. OSR has also published a think piece on how statistics can

serve the public good.

However, one area where evidence is limited is the role that official statistics play in the lives
of the public. While their use by government or organisations is more visible (and therefore
easier for OSR to account for in regulation), instances where individuals use official statistics
are far more hidden. To ensure that the public use of official statistics is equally supported by
OSR’s regulatory practices as their government or institutional use, OSR commissioned this
research to explore whether, and how, the public uses official statistics when making
decisions in their personal lives.

1.3. Relevant definitions

This study explores whether and how “the public” uses “official statistics” to make
“decisions related to their personal lives”. Below, we define these key terms as they are used

in our report.

o “The public”. While there are multiple publics, this research focuses on individuals
who do not work with data or statistics. This allows us to understand how those
without statistical expertise interact with official statistics and assess their
accessibility for a general audience.

o “Official statistics”. In line with OSR policies, official statistics are those produced
by Crown bodies and other organisations included on one of the Official Statistics
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14.

Orders, on behalf of the central and devolved administrations. According to the
United Nations guides on official statistics, official statistics provide a factual basis for
assessment and decisions on economic, demographic, social and environmental
issues. Management data, which are published solely for transparency or policy

support, are not considered official statistics. Some official statistics are accredited or
in development.

“Decisions related to their personal lives” or “personal decisions”. For this study;,
personal decisions refer to real-world questions for which the public may be able to
turn to statistics for guidance. We focus on those decisions that individuals take
about their personal lives. These include some employment-related decisions, such as
choosing a job or requesting a pay rise, but exclude workplace decisions made on
behalf of an employer in a working capacity.

Report structure

The rest of this report is structured as follows:

Chapter 2: Design and methodology. This chapter sets out the study’s design and
methodology, including the strengths and limitations of the research.

Chapter 3: Do people use official statistics to make personal decisions? This chapter
combines new and existing research to demonstrate that members of the public use
statistics in decision-making.

Chapter 4: How do people use official statistics to make personal decisions? This
chapter provides insights into a range of ways research participants used official
statistics to make personal decisions.

Chapter 5: What influences when people use official statistics to make personal
decisions? This chapter explores the range of factors that influence whether and
when people use official statistics to make personal decisions.

Chapter 6: What would support people to use official statistics to make personal
decisions? This chapter describes the recommendations, implications and next steps
of the research.
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Chapter 2: Design and methodology

Chapter summary

This mixed-methods study explored whether and how statistics inform personal decision-
making by combining qualitative and quantitative research. We conducted 42 semi-
structured interviews, which then informed the design of a nationally representative
survey of 2,118 UK adults. Both methods were used to address the research questions.
This chapter details the study’s design and methodology, including the semi-structured
interviews, the online survey and the limitations of the research.

2.1. Semi-structured interviews

In June and July 2024, we conducted 42 online, semi-structured interviews with public
participants. Each interview lasted approximately 45—-60 minutes. Participants were selected
based on having made a recent “life decision”, which was then explored during the
interview. These decisions were:

e choosing a primary school

e choosing a baby name

e moving to a new area

e buying a property

e choosing to work after retirement
e seeking a job in a new sector

The interviews were divided into three parts, as described below. Additional information on
the interview structure can be found in Appendix 1 (topic guide), while Appendix 8 outlines
how decisions and statistics were presented to participants. Appendix 4 provides a
breakdown of the number of interviews covering each topic across Parts 1, 2 and 3.

o Part 1: Real-life decisions. Participants discussed at least one of the personal
decisions they had made, exploring the factors involved in making the decision, the
sources and data used (if any) and what might have improved their decision-making
process. Using a narrative interviewing technique, participants were guided
chronologically through their decision process. Finally, we presented relevant data
from official statistics to assess whether participants were aware of them, their prior
use of these data and their perceived usefulness, and whether they could have
influenced their decision.

Statistics in Personal Decision-Making | March 2025 1



o Part 2: Hypothetical decisions. Participants considered a hypothetical decision
through a scenario or vignette, which helped us assess how they might use data and
statistics in decision-making. In cases where participants had faced similar decisions
in real life, they were invited to discuss those instead. Similar to Part 1, participants
were finally shown a potentially relevant data from official statistics to assess whether
they were aware of them, and whether they found them useful for making the
hypothetical decision.

o Part 3: Presentation of official statistics. We presented a selection of official
statistics both in the form they were published and in simplified formats, asking
participants whether they found them interesting, understandable and potentially
useful for personal decision-making. In some cases, participants explored a secondary
source, via a hyperlink, with the interviewer observing their navigation process on a

shared screen.

In addition, for participants who, during their recruitment to the research, had agreed with a
statement that statistics had helped them make a decision about their life in the past month,
we included an additional question between Part 1 and Part 2. In this question, participants
were asked to elaborate on their response, specifying which statistics they had used and what
decisions they had made.

2.1.1. Interview sampling and recruitment

Public participants were recruited through the professional recruitment agency Criteria, and
received a £35 incentive to take part. To ensure that we gathered insights from a general,
non-expert audience, we only recruited participants who did not work, and had not worked,
in a job that mostly involves data analysis. To ensure a diverse range of perspectives were
included, we used purposive sampling — a non-probability sampling method — to achieve
diversity across demographics such as sex, age, socioeconomic status, employment, ethnicity
and location. However, given that several of the life decisions that we chose focused on
parenting, the sample included a larger proportion of participants aged 35—-44 than
participants in other age groups. Appendix 3 includes detailed information about the
interview sample.

2.1.2. Interview analysis

Interviews were recorded and transcribed in full by a professional transcription service.
Transcripts were then analysed by three researchers using a case-and-theme-based
framework approach, enabling us to identify commonalities and differences within the
diverse qualitative data and to develop descriptive categories and explanatory concepts.
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2.2. Online survey

We conducted an online survey in October 2024 using quotas from the 2021 Censuses in
England and Wales and in Northern Ireland, and the 2022 Census in Scotland.

The survey was developed following the interview research, and included 20 closed- and
open-ended questions exploring a range of factors related to official statistics, including
awareness, use for decisions, barriers, value compared to other information sources and trust.
The full survey can be found in Appendix 2, and Appendix 5 provides more detail about
how the survey was designed.

2.2.1. Survey sampling and recruitment

We recruited a sample of 2,118 UK adults in October 2024 to participate in the survey.
Participants were recruited to be broadly nationally representative on sex, age, region,
ethnicity, education and socioeconomic status (see Appendix 7). The survey was hosted on
the Behavioural Insight Team (BIT)’s online survey and experimental platform, Predictiv.
Participants were recruited via BI'T s trusted recruitment partner, Cint. Participant
demographic data were collected using our recruitment partner’s standard screening

questions. These were reviewed and compared to the relevant Government Statistical
Service (GSS) Harmonised Standards.

2.2.2. Survey analysis

Several different analytical approaches were taken in analysing survey data, including
descriptive statistics, logistical regressions, subgroup analysis and, for open-ended questions,
exploratory data analysis and topic modelling. These methods are described in more detail
in Appendix 6.

2.5. ldentifying and selecting decisions and
statistics

During the first stage of the research, we developed a longlist of real-life decisions (Part 1),
hypothetical scenarios (Part 2) and official statistics (Part 3) to be included in the research.
The full longlist can be found in Appendix 9.

The selection process involved reviewing accredited official statistics, consulting OSR

regulators, circulating an online call for evidence, exploring statistics news summaries to
identify indications of statistics use, and consulting with members of our expert and public
advisory groups (see Section 2.4). We then collaborated with OSR to refine the final
selection of decisions and statistics for inclusion, considering factors such as the feasibility of
recruiting participants who had made specific decisions, the sensitivity of asking participants
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about certain decisions, the likelihood of official statistics playing a role in those decisions,
and ensuring that a variety of topic areas were chosen from each of the OSR domains.

The process was exploratory rather than systematic, due to constraints around budget and
timelines, as well as the need for flexibility in addressing the diverse range of research
objectives and practical constraints of participant recruitment and topic sensitivity. Unlike
systematic processes that rely on predefined inclusion and exclusion criteria, our exploratory
approach allowed us to respond flexibly to the insights gained during the process. However,
we acknowledge that this approach introduced certain limitations. The absence of strict
inclusion and exclusion criteria may have led to some decisions being included or excluded
based on subjective judgements, though we believe this risk was mitigated by incorporating
a range of perspectives throughout the process.

When deciding how to present selected official statistics in the survey and interviews, we
chose on many occasions to adapt how the statistics were presented rather than to display
the statistics as they were published. This is because the present project explored the
potential value and uses of statistics, rather than their current usability. It also did not aim to
quality-test the service that statistics producers provide. Based on the researchers’ previous
experience, we decided to simplify the presentation of many of the statistics so that they
could be easily discussed in an interview or understood in a survey. This allowed for a more
in-depth discussion of how official statistics cou/d be used, while acknowledging that it
comes at the cost of knowing how they currently a7e used.

2.4. Role of the project advisory group and public
contributors

This research sought advice from a project advisory group comprising five members from
both within and outside of OSR. These members each represented a distinct area of
expertise seen as important for the project, including regulatory practices, official statistics,
ethical research practices, public engagement and methodology.

To ensure that the voices of members of the public also shaped the research, a small group of
public contributors were recruited through existing public engagement networks and word
of mouth. This group did not aim to be representative of the UK population. Its purpose
instead was to allow members of the public to feed into our work, and to identify potential

sensitivities or improvements.
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2.5. Strengths and limitations of the data and
design

We believe that this project is an important starting point to understand how official
statistics inform the public’s decision-making; however, it is exploratory in nature, and its
design does not allow for causal inferences or the establishment of definitive relationships
between the use of official statistics and decision-making outcomes. Instead, the findings
should be viewed as indicative and exploratory, providing insights into potential patterns and
areas for further research. Future studies could address these limitations by employing
different methodologies to generate causal evidence (such as randomised controlled trials),
using a more systematic approach to selecting decisions and statistics and asking similar
questions about a larger number of official statistics for each topic to explore how
characteristics of official statistics may impact their use in decision-making.

When interpreting findings from this research, it should be noted that official statistics are
situated within a wide marketplace of other evidence that individuals may use to make
decisions. In our interviews, we saw that participants did not necessarily recall the specific
source the information they used came from; therefore, it is possible that in some instances
experiences which were attributed by participants and respondents to official statistics, or
interpreted by the researchers to be official statistics, may be tied to other data instead. To
address this, where we are aware that data other than official statistics were being referred to,
we have clarified this in our reporting. However, it is possible that there may be instances
where we refer to official statistics, but participants and respondents had used other data that
they mistook for official statistics, or that the researchers mistakenly interpreted to have been
official statistics.

2.5.1. Qualitative interviews

The qualitative interviews involved three key components: real-life decisions, hypothetical
scenarios and the presentation of statistics. Each has inherent strengths and limitations that
must be considered. When asking participants about how they made previous real-world
decisions and what information they used, memory constraints and recall bias can lead to
inaccuracies, as people may unintentionally distort or selectively recall events or decisions
(Schacter, 1999). In addition, decision-making processes frequently involve subconscious

influences that individuals may not fully recognise or articulate even at the time (Kahneman

2011). For instance, a participant may not have realised that an official statistic influenced
their decision or, conversely, mistakenly attribute a decision to official statistics. Post-
decision rationalisation is also known to bias self-reporting of decisions, as individuals
retrospectively align their explanations with norms (Festinger, 1957). This risk is particularly

important to keep in mind, because participants were made aware of the objectives of the
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research, potentially increasing the likelihood of rationalising that official statistics
influenced their decisions.

To mitigate these effects, we used a narrative interviewing technique, where we asked
participants to freely explain their decision before any probing. The approach provided
insights into real-life decisions made by real people in real-life contexts, and therefore
improved validity, but it was inherently still retrospective, so participants may have omitted
details or recalled reasons that did not influence their decision at the time. We chose not to
explore ongoing decisions, as it was deemed unethical to interfere with those. Overall, any
findings about people’s recall of personal decisions, as relied on in this study, should be
interpreted with those limitations in mind.

Using hypothetical scenarios is a widely accepted method in decision-making and
behavioural research (Aguinis and Bradley, 2014). This approach removes some of the noise

and complexity of real-life contexts, allowing researchers to isolate and examine key
variables without the confounding factors that naturally arise in real-world situations (Evans,
2008). Humans are also highly capable of imagining and reasoning through hypothetical
scenarios, particularly when these are designed to be realistic, feasible and relatable to their
circumstances (Evans and Stanovich, 2013; Kahneman and Tversky, 1982).

While hypothetical scenarios are inherently artificial, they can still yield rich and nuanced
insights when appropriately designed and analysed with their limitations in mind (Hughes
and Huby, 2004). We aimed to ensure that the scenarios were plausible and contained

enough context for participants to understand the situation while remaining sufficiently
vague to encourage participants to introduce their own interpretations and additional factors
influencing their decisions. The ways participants filled in these gaps and defined the
situations provide critical information about what they perceive as important in decision-
making.

Official statistics were rarely presented in the exact format found in statistical bulletins
online. This reduced external validity, but changes to the way statistics were presented made
their relevance to decisions clearer and their format easier to understand in an interview
setting, particularly when shared on screen. Because of this limitation, the findings about
individual statistics should not be taken to represent true views (or direct reflections) about
those statistics themselves. Rather, they provide broader insights into how participants
engage with and use statistics in decision-making more generally.

Finally, the interview evidence in this report is based on qualitative research that is not — and
does not set out to be — representative of the wider population. Instead, the research focused
on generating in-depth insights from general, non-expert audiences who did not work, and
had not worked, in a job that mostly involves data analysis. We used purposive sampling — a
non-probability sampling method — to achieve diversity across demographics such as sex,
age, socioeconomic status, employment, ethnicity and location. This sampling strategy
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allowed us to explore a breadth of views and experiences, and through conducting semi-
structured interviews, we were able to generate detailed and textured data on the personal
decision-making and use of official statistics among our interviewees.

However, even those in-depth insights might have been biased in various ways. For instance,
both interview participants and survey respondents were inevitably primed to think about
how official statistics play a role in decision-making as the interview and survey progressed,
which might have biased their responses. The presentation of official statistics in interviews
was also designed to specifically explore the use of official statistics in personal decision-
making, and therefore opinions may have differed if we had used statistics in their original
form, or asked about their use for other purposes.

2.5.2. Survey

There are also strengths and limitations related to the online survey, including related to data
collection and analysis.

The survey was online, which means that digitally excluded people are less likely to
participate. However, this design choice allowed us to reach people at wider geographies and
more people with short timeframes and at lower cost than if we had conducted the survey in

person.

Some survey questions referred to statistics but did not show the statistics themselves. As
such, we cannot assume that respondents would express the same views if they saw the
statistics or data in their original form. However, this approach was best suited to an online
survey context, as question design best practice is to use short, clear and simple questions.

This is especially important when no researcher is present to explain the resources, as they
were in the interview phase.

Analysis of the free-text survey data used data science techniques rather than detailed
thematic analysis. This may mean that there is more richness in the data that has yet to be
explored. Despite the potential loss of richness, this approach was best suited to this project
due to time constraints, and given that it had human oversight, we are still confident in the
results. It also leaves opportunity for future, in-depth interrogation of the free-text data.

Finally, the survey intended to look at high-level views from a wide range of people, to
complement the in-depth but smaller number of interviews. As the interview data were
analysed in detail, the research findings still offer rich insights.

2.6. Ethics

OSR completed an ethics self-assessment, where they considered public good,

confidentiality and data security, methods and quality, legal compliance, public views and
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transparency. This assessment was evaluated by the UK Statistics Authority Data Ethics
Team. Similarly, the researchers assessed the ethical risks and how to mitigate them in a
minimal-risk application to the Social Science and Humanities Research Ethics
Subcommittee at King’s College London (MRA-23/24-41889).
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Chapter 3: Do people use official
statistics to make personal decisions?

Chapter summary and implications

In this chapter, we present findings from respondents’ answers to questions both from
previous surveys and our own, as well as qualitative interviews, suggesting that a
substantial proportion of the UK public uses official statistics to inform personal
decisions. However, the analysis highlights limitations in the use of surveys to capture this
information, with results varying markedly depending on the specific wording and answer
options provided. Across the two existing survey questions we reviewed alongside our
own new question, the proportion of respondents reporting that they used statistics to
make decisions ranged from 35% to over 50%, emphasising the need for caution when
interpreting precise figures or tracking changes over time.

These findings also serve as a general reminder to those working with statistics,
especially in communicating them to the public, not to assume a uniform understanding of
terms like “statistics” or “official statistics”. This observation aligns with previous
research, such as OSR’s public dialogue study, which found that words like “research”
and “data” can mean different things to different people depending on their personal
experiences and knowledge.

Some of our findings also indicate that research, in particular surveys, may even
underestimate actual engagement with official statistics for personal decision-making. For
instance, providing three concrete examples of official statistics seemed to increase the
likelihood of respondents recognising that they had previously used data from official
statistics in decision-making, suggesting that engagement levels might have been even
higher if more-concrete examples were provided. Similarly, we also found that interview
participants were not always aware that they had used data from official statistics for
personal decision-making, particularly when accessing them through intermediaries. This
suggests that indirect interactions with official statistics may be more common than
participants explicitly recognise.

Finally, similar to evidence from other surveys, we found demographic differences, with
male participants, younger participants and those with higher education and in higher
socioeconomic groups reporting higher use of official statistics for personal decision-
making.

3.1. Evidence from the Public Gonfidence in Official
Statistics survey

The last two waves of the UK Statistics Authority survey on Public Confidence in Official
Statistics (PCOS) (Maplethorpe, Popa and Dyer, 2024; Butt, Swannell and Pathania, 2022)
asked respondents whether statistics had helped them make a decision about their life in the

past month. In the most recent survey conducted in 2023, 40% of respondents who
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provided an answer agreed with this statement, compared to 52% in the previous wave
conducted in 2021. PCOS authors propose that this drop may be linked to the COVID-19
pandemic, which gave additional prominence to official statistics; in 2021, individuals may
have relied more heavily on statistics, such as infection and death rates, to guide behavioural
decisions about social distancing and other safety measures.

Through our own semi-structured interviews, we explored the underlying cognitive
reasoning behind responses to the PCOS question, for example by asking why participants
answered the question in the way they did. For the 21 participants who had agreed with the
statement during their recruitment to the research, we explored the types of statistics that
they had used, and the specific decisions that these statistics had influenced.

Our findings suggest that the PCOS question should not be used to consider how much
people use “official statistics”. While participants gave some examples of official statistics,
such as crime data (to decide where to move) or school statistics (to choose a school),
typically, they thought much more broadly about the term “statistics”. In a few instances,
participants themselves recognised that their response depended heavily on how “statistics”
is interpreted:

‘l actually ummed and ahhed about that one, because | didn’t know what
people would class as statistics. For me, statistics is any data that has
come out from a trend, whatever that could be, rather than simple
arithmetic stuff.’

- male, 35-44, engineer

Participants viewed “statistics” as a broad category of information and data involving
numbers. The most common example included participants using information about the
quality and price of products and services, as well as online reviews, to inform purchases:

‘| do use stats. Even if | am buying something | will look at reviews and | will
look at percentages, you know like Trustpilot and stuff. Say | buy
something, and | have never heard of the website before, | would always
look at the stats and the reviews. | do use that a lot.’

- male, 35—44, consultant

Other examples included using weather forecasts when deciding what clothes to wear and
what activities to do; using smartwatch health data when deciding to seek medical advice;
and doing personal budgeting when planning holidays and retirement:
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‘l was looking at it personally, my own personal statistics, i.e., pension
plans, savings plans, information that | have put together myself in terms of
my finances.’

- female, 65+, supervisor

Another relevant question in the PCOS survey asked respondents whether they had used or
referred to the Office for National Statistics (ONS) statistics for any purpose, such as study,
work or personal interests. In the most recent survey conducted in 2023, 35% of
respondents said they had used or referred to ONS statistics. This was split between
respondents reporting that they used ONS statistics frequently (4%), occasionally (24%) or
at least 5 years ago (7%).

3.2. New survey question on using official
statistics for decisions

To supplement the PCOS questions, we ran our own survey question focused specifically on
official statistics. Respondents were first presented with the following definition of official
statistics:

Official statistics are produced on behalf of the UK Government and
devolved administrations (governments in Northern Ireland, Scotland and
Wales). They provide information that helps us understand the economy,
society and environment. The people producing official statistical follow
professional standards and are accountable to an independent regulator.
Some examples of official statistics include:

e The level of inflation in the UK
e The amount of crime happening each year
e The quality of air in different parts of the country

After reading this definition, survey respondents were asked if they believed that they had
ever used official statistics to help them make a decision. 50% answered “yes”. This figure is
higher than the positive responses to the two 2023 PCOS questions, which recorded 40%
and 35% of respondents answering “yes”, respectively (see Table 1 below).
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The difference may partly or entirely stem from key variations in question design. Our
question included a broader time frame (“ever”) than the two PCOS questions. We also
included a more detailed introductory paragraph defining official statistics. While this text,
like the second PCOS question, noted that official statistics relate to the “economy, society
and environment”, we also gave three concrete examples of official statistics: inflation, crime
and air quality statistics. These examples likely improved respondents’ understanding of the
term “official statistics”, and may have contributed to the higher rate of positive responses.

The impact of providing specific examples alongside the question was evident in the
subsequent open-ended survey responses, where respondents described the types of official
statistics that they had used and how these had informed their decisions. The most common
statistics participants described using were those on crime, house prices, inflation and air
quality. Of these, only house price statistics were not explicitly mentioned in the
introductory paragraph.

Table 1 provides a detailed overview of the differences.

Table 1. Differences between the existing survey questions on decisions

PCOS IR KCL/BIT

decision question use and reference Our question

question
statistics produced by the
ONS (with an introductory

Definition sentence defining the ONS as official statistics (with an
of statistics an organisation that introductory paragraph

L. “produces official statistics providing a definition
statistics on the state of our economy, including examples)

society, and our
environment”
. used or referenced, for any
helped make a decision ’ .
Purpose X . purpose, such as study, work helped make a decision
in personal life or personal interest
s fl tl ionally, at
. requently, occasionally, a

period last month least b years ago ever
Finding in
most
recent 40% 35% 50%
survey

We also observed differences, by demographic factors, in how our survey sample reported
using official statistics for personal decision-making:

e Sex: male respondents reported higher use of official statistics than female
respondents (55% vs. 45%).
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o Socioeconomic status: respondents in higher socioeconomic groups (A, B, C1)
reported higher use than those in in lower socioeconomic groups (C2, D, E) (61% vs.
43%).

¢ Education: respondents with higher formal education levels reported the highest use
(64% for those with degree level or higher, 47% for those with GCSEs, 31% for
those with no formal qualifications).

e Age: those in younger age groups reported higher use compared to those in older age
groups (from a high of 67% for 18—24-year-olds to a low of 34% for those aged 65
and older).

o Data experience: respondents who had experience working in data analysis reported
higher use compared to those who had not worked in data analysis (76% vs. 44%).

It should be noted that these are observed differences and have not been tested for
significance; however, it is interesting that they are broadly aligned with demographic
differences identified in the 2023 PCOS survey. While the PCOS question that explored
demographic differences looked at ONS statistics specifically and the exact numbers differ,
it was also found that older respondents reported less use of statistics use for personal
decision-making, men reported higher use than women, and those with higher education
and in higher socioeconomic groups reported higher use.

3.3. New survey question on information sources
used for decisions

In our survey, all respondents were also asked about the sources that they used to make six
different decisions (choosing which primary school to apply to; choosing a GP; choosing
where to live; choosing a new job; choosing a baby name; choosing to ask for a pay rise).
When averaged across those six decisions, personal experience was the most popular source
of information, followed by advice from friends and family and reviews (see Figure 1 below).
“Government data and statistics” ranked fourth, with an average of 20% of respondents
indicating that they would use them in their decision-making, while 4% indicated that they
would use “non-government data and statistics”. For this question, we referred to
“government data and statistics” and “non-government data and statistics” to avoid having
to define official statistics early in the survey.
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Figure 1. Information sources respondents would use to help make six decisions
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Note: Averaged data of which information sources respondents would use to help make six decisions presented to

them, including choosing a baby name, choosing which primary school to apply to for your child, choosing where
to live, choosing a GP, choosing a new job, and choosing to ask for a pay rise at work. See [info] in Appendix 2 for
question wording. Respondents could select multiple options. Sample: 2,118 respondents.

There were large differences between different decisions, as shown in Table 2. 43% of
survey respondents said that they would use government data and statistics to help them
choose which primary school to apply to, while 13% said that they would use them to
inform their choice of a baby name.

Table 2. Use of data and statistics to help respondents make six decisions

Government | Non-government

data and data and

statistics statistics
Choosing which primary school to apply to 43% 15%
Choosing a GP 26% 9%
Choosing where to live 25% 13%
Choosing to ask for a pay rise 20% 12%
Choosing a new job 19% 14%
Choosing a baby name 13% 5%

Note: Respondents who would use data and statistics to help make each of the six decisions presented to them. See
question [info] in Appendix 5 for question wording. Sample: 2,118 respondents.

Our interviews also provided many examples of official statistics or the data that underpin
them indeed being used to inform personal decision-making. For instance, when choosing a
primary school, interview participants reported using data on academic performance,
attendance rates and pupil diversity. These data were found on council or government
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websites, including the Department for Education’s school comparison tool. However, the
most commonly referenced source was school inspection reports and ratings, such as those
from the Office for Standards in Education, Children's Services and Skills (Ofsted).

Similarly, when deciding where to live, interview participants reported using data from
official police recorded crime statistics to assess the safety of local areas. They explained that
in some cases, these statistics influenced their decisions, as was the case for this survey
respondent:

‘The area | live in was low crime according to official stats, which help make
my decision to move here.’

- survey respondent

3.4. Finding and using statistics through
intermediaries

During interviews, we found that participants who had used official statistics or data from
them were often unaware of it, as they accessed the data indirectly through non-official
websites and intermediaries. Participants primarily relied on Google searches to find
information for personal decision-making, rarely seeking official statistical specifically or
deliberately. However, they did come across them, sometimes without realising it. Google
searches often directed participants to non-official websites and intermediaries that used
official statistics.

While intermediaries are often associated with traditional and social media (see Runge et al.
2022), this research revealed a broader range of sources. Examples included property
websites like Zoopla and Rightmove, which linked to government data about crime and
schools (albeit not official statistics themselves); baby websites that featured official statistics
on popular baby names; and school websites that provided official school performance
statistics.

The baby name statistics are a particularly good example of how respondents may have
stumbled across and used official statistics unknowingly. Survey respondents reported very
little use of government data and statistics for helping to choose a baby name. In fact, both
interview participants and survey respondents, in open-ended responses, said that the
decision was perceived to be a deeply personal and emotional one, and so unsuitable for
official statistics. One respondent said that naming a baby was a ‘very personal choice
between you and your partner’, and another said that they would not base their child’s name
‘on what other people think or what the statistics say are the popular names’. Participants
said that they relied on emotional connection rather than any data-driven insights:
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‘l wouldn't have said so, not in the naming terms, because | think that's a
very personal thing anyway. So... any statistics or anything anyone else
says wouldn't really come into play too much.’

- male, 35-44, driver

However, when reflecting on the choice of baby names in more depth during interviews, it
was apparent that participants had often encountered and used official baby name statistics
in this process, even when they had not initially realised they had. This was apparent in their
recollection of how they made the decision, and when they were subsequently presented
with official baby names statistics, they explained that these were exactly what they had
used.

Participants often described using Google searches as a first step for generating baby name
ideas and creating shortlists. Participants used queries like “top 100 baby names” or
“popular names”, which often directed them to baby websites, blogs, forums and name
rankings:

‘l would have just gone onto Google and searched in most popular boys’ or
girls’ names and then, yeah, there’s multiple websites that give you lists of
the top 100 names.’

- female, 35-44, finance officer

‘As soon as | went on my phone, I'd go onto Google, and it would just come
up straightaway with top ten names.’

- female, 3544, teaching assistant

Some participants likely encountered and used official baby name statistics in this process,
but did not necessarily recognise them as such. However, they said that they used name
trends and popularity to avoid overly popular names, or alternatively to ensure that they
selected “timeless” names that would not go out of fashion, depending on their preference:

‘We looked at a lot of baby lists, we looked at the trending names... but it
was mainly to figure out what we didn’t want, | think, rather than what we
did.’

- male, 35-44, IT worker
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This finding demonstrates that the use of official statistics can sometimes be “hidden” from
the public. This research shows that participants are likely to access official statistics (and
other data) on websites that are designed to aid the specific decision-making process that
they are undertaking, as opposed to going to websites that are focused on official statistics.
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Chapter 4: How do people use official
statistics to make personal decisions?

Chapter summary and implications

This chapter provides insights into a range of ways that participants used official statistics
to make personal decisions. Participants reported rarely relying exclusively on official
statistics or the data behind them to make personal decisions; instead, they used them in
combination with other sources of information, such as personal experiences and advice.
This finding suggests that official statistics are often perceived as complementary rather
than primary evidence but are still seen as important nevertheless, and so feed directly
into personal decisions.

This chapter describes in detail how interview participants and survey respondents
reported using official statistics as supplementary evidence; a means of verification; a
starting point and inspiration to generate ideas and options; an objective way of
evaluating options; reassurance; and supporting evidence to back their decisions.

4.1. Using statistics alongside other information
as a supplementary source or for verification

Our findings suggest that interview participants and survey respondents rarely relied solely
on official statistics to inform their decisions, but used them alongside other information.
The survey showed that respondents reported consulting more than one source for most
decisions, including personal experience and advice from friends and family (see Figure 1 in
the previous chapter). In addition, free-text responses to the survey question about how
statistics were used highlighted a theme of respondents describing statistics as supplementing
other sources. For example, one respondent said that they used official statistics:

‘As another source of information to help in decision-making process.’

- survey respondent

Similarly, interview participants reported using official statistics to support other information
sources. For instance, in cases where their existing evidence left unanswered questions or
raised concerns, participants often supplemented their anecdotal or personal sources with
official statistics. As an example, it was common for those moving to new areas to consult
police recorded local crime statistics for the local area to verify word-of-mouth accounts.
One participant said:
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‘We liked [the property] initially, until | heard a little bit about the area,
which put me off, just word of mouth. Then, when | had a look at the
statistics, the level of crime was high, and it just put me off to the point that
that property was a no from me, just from the statistics alone.’

- female, 35—44, student support worker

Similarly, a participant who was in the process of buying a property became concerned after
noticing an unusually high number of houses for sale on the same street within a short
period. They proceeded to do extensive research and investigation, including visiting the
area at different times of the day and looking up articles in the local newspaper. Eventually,
they found that the crime statistics revealed a high crime rate and a recent murder,
ultimately leading them to reconsider their decision to buy the property:

‘The statistics, the crime statistics, did actually guide me away from it... |
was led by the statistics.’

- male, 45-54, fundraising specialist

4.2. Using statistics as a starting point to
generate options or shortlists

Some interview participants reported using official statistics as a starting point to generate
options and guide their decision-making. For example, some relied on baby name statistics
to create a shortlist of names — either to consider or avoid:

‘It came up with a list of 50 or sometimes 20 names that it was calling
popular at the time. And then we’d literally just read through them and say
the names out loud, and say, “Well, what do you think of this? What do you
think of this®” That’s how we pretty much come up with our shortlist.’

- male, 3544, manager

4.3. Using statistics to address information gaps

Participants reported that they found official statistics particularly useful when other sources
of evidence were unavailable or incomplete. This was the case when moving to unfamiliar
areas of the country, and first-hand insights were limited:
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‘Unless you know someone who lives on that street or the area, then
you’re quite reliant on this fairly broadbrush data, just to help you get a
sense of the place.’

- female, b5-64, assistant

The conclusion that official statistics grew in importance when there was little other
information available is also supported by the finding, as illustrated in Figure 1 (in the
previous chapter), that there was an expressed preference for using personal experiences or
the views of friends and family for decision-making. When these were absent, official
statistics may have become more important. The role of official statistics in filling an
information gap is illustrated by responses to the free-text question about why people would
use official statistics such as:

‘'d want to know the burglar rate and crime rates in an area if it wasn't
known to myself or family and friends’

- survey respondent

4.4. Using statistics as an objective comparison
and to evaluate options

Interview participants also reported using statistics to evaluate options and differentiate
between different alternatives. For instance, one participant reported having used the official
statistics on crime as a deciding factor when choosing between two otherwise similar
properties. The use of statistics as an objective comparator was also mentioned in free-text
responses to the survey question about why people would use official statistics:

‘l would use official statistics in decisions like choosing a school, where to
live, or a new job because they provide reliable, data-driven insights.’

- survey respondent

Similarly, when presented with the GP Patient Survey statistics on patient satisfaction (see
Appendix 8.4.), some participants welcomed their ability to provide an objective
comparison of GP services, contrasting them with subjective online reviews:
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‘Having that information available in that format, rather than having to go
online and listen to somebody else’s opinion, you have just got the facts.
Statistics, you can make a decision on it there. I've never seen anything like
that before. | think that would be really helpful.’

- female, 35-44, advisor

Some participants noted that this type of information would have been valuable for other
decisions discussed earlier in the interview, especially when choosing schools. While the
information based on official statistics that we presented to participants focused on hard
indicators such as attainment and number of pupils, some participants who were parents
reported that measuring pupil satisfaction — similar to the GP Patient Survey on patient
satisfaction (see Appendix 8.4.) — would be more meaningful:

‘| want to know how the kids feel in the school. | want to know if they are
happy there. | would like statistics around how many of those 474 children
would say that they were happy going to school there.’

- female, 35—44, therapist

4.5. Using statistics for reassurance

Interview participants reported using official statistics for reassurance, for instance to
confirm that their chosen school or GP was indeed high-performing, or that an area was safe

to live in:

‘The area | live in was low crime according to official stats, which help make
my decision to move here.’

- survey respondent

‘l would be looking at statistics and | would be searching, looking on police
websites, trying to find out if there’s many burglaries or anything like that
which might put myself at risk or make myself not feel safe when I'm
walking down the street.’

- female, 25-34, advisor
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However, some participants noted challenges when official statistics did not align with more-
personal accounts or recommendations. While no concrete examples of this were given,
participants anticipated that it might happen, and suggested that they would likely prioritise
their personal experiences in such cases:

‘' will, after this call, go and look up the [GP] surgery I've signed up with to
see what their percentage was. But no, and if it was terrible, I've already
signed up now, so | might keep that at the back of my mind, and then if | had
a bad experience, or went, “Ooh, I’'m not the only one who’s had this.
Maybe | should look around more”. But | wouldn’t go, “Oh no, they’re
terrible”, because my personal experience has been good, and friends’
recommendation has been good as well.’

- female, 5564, assistant

Similarly, another participant noted that conflicting information would make decision-
making more complicated:

‘If | was already set on a school, so for example, the school that | chose,
but | saw statistics that | didn’t like, it probably would have made it harder.’

- female, 25-34, manager

4.6. Using statistics as supportive evidence

Interview participants also provided examples of using official statistics as supporting
evidence when making arguments or justifying decisions. For instance, an estate agent in our
sample explained that official crime statistics were often used in conversations with buyers,
and they knew they often informed decisions about which areas to go for, or not go for:

‘’'ve seen people not put offers [on properties] in because of those stats
before.’

- male, 25-34, estate agent

Similarly, when discussing the hypothetical scenario of a worker deciding whether to ask for
a pay rise, participants suggested that official statistics on inflation and cost of living
increases could help strengthen their case to an employer, and boost their confidence in
making the request:
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‘| think when you have got hard evidence to back yourself up in this kind of
situation, you do not feel guilty or unfair for asking for a pay rise.’

- male, 35-44, education manager

‘It’s a stat for him to have, to back him up why he’s asking for more
money.’

- female, 35-44, finance officer

A similar sentiment was also expressed by survey respondents, who also spoke about
statistics in terms of justifying requests for a pay rise:

‘Because if statistics showed | was underpaid, it would give me a good
argument to ask for a pay rise.’

- survey respondent

However, both survey respondents and interview participants also noted limitations,
including among those who were positive about using the statistics to support arguments.
Participants highlighted that earnings depend on multiple factors, such as on their location,
employer size, years of experience and the financial situation of their company. Participants
anticipated that arguments they made using statistics about inflation or sector-specific
earnings may be countered with financial or organisational constraints, and feared that this
local, context-specific information would trump national data:

‘If the director of the company turns round and says, well, we haven’t put
up our prices, but the costs have gone up, and so we can’t actually afford
to pay you any more, then it doesn’t really help very much.’

- male, 35-44, IT worker

Additionally, while some participants recognised the potential usefulness of inflation and
earnings statistics to make the case for a pay rise, they doubted whether they would actually
use them in practice. This hesitation stemmed from a lack of confidence and familiarity with
accessing and presenting data to their employers. As a result, participants explained that this
lack of confidence meant they would not normally seek out such evidence on their own,
suggesting that a lack of confidence may also contribute to limited awareness and
engagement. It should be noted that this theme was only observed in conversations about
making the case for a pay rise.
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Chapter 5: What influences when people
use official statistics to make personal
decisions?

Chapter summary and implications
Our interview and survey research has revealed a range of factors that influence
whether and when people use official statistics to make personal decisions. These factors
can be broadly divided into the following categories, which are presented in detail in the
subsequent sections:
e Type and nature of decision
Availability of other information
Awareness of official statistics
Relevance of official statistics
Trust in and perceived reliability of official statistics
Clarity and accessibility of official statistics

9.1. Type and nature of the decision

b.1.1.  Using statistics when decisions are important

This study focused on relatively big life decisions, as these were thought to be more likely to
involve examining a wide range of information, including potentially official statistics. This

assumption was corroborated through participants’ interviews, where participants explained
that they would be more likely to consult official statistics when making what they perceived

as important decisions:

‘In my daily life | don’t really look at statistics, but making a bigger
decision... that would be really helpful.’

- female, 35-44, advisor

‘Moving house is one of the biggest changes in your life. | think it’s one of
the most stressful as well and | don’t think you just would move somewhere
blindly... | wouldn’t have just chosen where | live now just because I'd heard
of the place. I'd have to definitely research and look into things before |
made that decision.’

- male, 35-44, analyst
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Some participants highlighted the amount of effort put into decisions such as naming their
child, describing it as ‘daunting’ and ‘difficult’, and requiring advice and extensive research:

‘It was quite hard because you just think that’s the name that the baby has
to have for the rest of his life.’

- female, 35-44, finance officer

Similarly, parents often approached the choice of primary school with great care, dedicating
significant time in researching and weighing options using information from multiple

sources:

‘It was a hard decision... The parent guilt that gets wrapped up init, am |
making the right decision?... So you want to make sure that you get it
right... I think we put a lot of thought into it, and a lot of time into trying to
make the right choice.’

- male, 35-44, IT worker

The perceived importance of a decision also influenced whether participants reported
relying on a broad range of information. While this was often implied, some participants
explicitly noted variations in the weight they gave to different decisions. For instance, one
participant viewed moving to a new area as a relatively low-stakes decision given their
personal circumstances:

‘Maybe if I had children | would be looking into this kind of stuff a bit more
before, you know, schools and healthcare and crime, but it felt like more of
a low-risk spontaneous move | guess.’

- female, 35-44, HR worker

b.1.2. Using statistics when decisions are impersonal

Our findings suggest that official statistics are less likely to be used for decisions perceived as
highly personal. As an example, the survey showed that personal experience played a more
crucial role than government data and statistics when choosing a baby name compared to
other decisions (see Figure 2).
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Figure 2. Information sources respondents would use to help choose a baby name
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Note: Sources of information respondents would want to use to help them choose a baby name. Respondents could select
multiple options. Grey bar is responses for choosing a baby name while blue bar is average across all decisions. See [info] in

Appendix 2 for question wording. Sample: 2,118 respondents.

This sentiment was reflected in the open-ended survey responses, with one respondent
saying that they wouldn’t use official statistics when naming a baby as that was a ‘very
personal choice berween you and your partner’, and another saying that they would not base
their child’s name ‘oz what other people think or what the statistics say are the popular names’.
This theme extended to other decisions as well, with one respondent describing how they
‘have to be able to connect to reasons behind [their] decision-making, and not some random
statistics’.

b.1.3. Using statistics when people have agency in their
decision

Not all decisions offered realistic alternatives that allowed interview participants to choose
according to their preferences. As an example, some participants noted that signing up to a
GP often came down to choosing whichever surgery was accepting patients, and others
highlighted that financial necessity sometimes drove decisions, such as continuing to work
after retirement. In such cases, participants reported that they would typically be less likely
to engage in information gathering and research, including consulting official statistics.
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9.2. Availability of other information

The availability of other sources of evidence often influenced whether participants sought
out additional information, such as official statistics. In our survey, 25% of respondents said
that a barrier to using official statistics when making a decision was when other sources
already gave them the information they needed. This was the second most commonly
selected barrier.

This finding was corroborated in the interviews and open-ended survey responses. Survey
respondents expressed not needing statistics when they already had the information required
to make a decision, either due to personal experience or having access to other sources of
information. For instance, one respondent stated that they wouldn’t use statistics when they
‘already know or have a good idea of something’, while another referred to already knowing

‘where to go and [get] the right info’.

Interview participants gave concrete examples of not seeking out additional evidence due to
already having the required information available, for instance when they moved to areas
they already knew well, such as their hometowns or places where friends and family lived:

‘I've been in this neck of the woods before, quite a good few years ago, so |
kind of know about it. And friends have been here for a while... | knew
family and friends, that research was done. | wasn't going, for example,
from Glasgow to Northumbria where | knew absolutely nobody.’

- male, 45-54, retail manager

5.5. Awareness of official statistics

A key barrier to using official statistics for personal decision-making seen in this study was a
lack of awareness — not only that such statistics exist and can be used for this purpose, but
also that the information participants sometimes relied on may have been drawn from official

statistics.

Some interview participants reported that they had never considered looking for official
statistics to support their personal decisions:

‘’'ve never really thought about looking. | just didn’t think it was around,
didn’t think this information would be around.’

- female, 3544, teaching assistant
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However, when presented with data from official statistics, participants often expressed
interest in using them now that they were aware of their availability. For instance, some
expressed surprise to learn about the data that feeds into GP Patient Survey statistics (see
Appendix 8.4), and indicated that they would consider using them in the future:

‘’'ve never seen anything like that before. | think that would be really
helpful.’

- female, 35-44, advisor

‘I must admit, if this information has been available, | didn’t know it was
available. If this was widely known, | definitely would have checked this too.’

- male, 3544, manager

In open-ended survey questions, respondents highlighted the importance of increasing
public awareness to enhance the value of official statistics. Suggestions included improving
accessibility and visibility through better promotion:

‘l don't know, maybe advertise more and make people aware as | wouldn't
think to use the Office for National Statistics for information.’

- survey respondent

This quote also highlights low awareness of where official statistics can be found, as over 100
other organisations produce official statistics in addition to the Office for National Statistics
(ONS), and their statistics are not found on the ONS website. This was a common theme
throughout the interviews as well.

Similarly, when survey respondents were asked whether they were aware of any official
statistics that could help them make specific decisions, they showed varying levels of
awareness depending on the decision. Self-reported awareness was lowest for statistics that
could help with choosing a new job, a baby name and asking for a pay rise, and highest for
statistics that could help with choosing a school, GP and a place to live (see Figure 3).
However, since this question appeared towards the end of the survey — after relevant
examples had already been provided — responses should be interpreted with this context in
mind.
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Figure 3. Awareness of official statistics that could help people make six decisions
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Note: Awareness prior to the survey of any official statistics that could help people make each of six decisions. See
[aware] in Appendix 2 for question wording. Sample: 2,118 respondents.

The research findings suggest that self-reported awareness of official statistics is nuanced.
First, some interview participants seemed to unknowingly rely on official statistics for
personal decision-making. For instance, while only 18% of survey respondents reported
awareness that official statistics could help with choosing a baby name (see Figure 3 above),
many interview participants reported using data on baby name popularity. Since participants
described how they typically accessed this information through Google searches or
commercial websites, they often did not realise it originated from official sources. As such,
this may have been happening with survey respondents as well.

Second, our findings also suggest that participants were more likely to report using official
statistics when they were made aware of them. Figure 1 in Chapter 3 shows that, when
asked broadly about the sources that they would want to use to help make a decision, survey
respondents most commonly cited personal experience, advice from friends and family, and
reviews, followed by government data and statistics, social media, and traditional media.
However, Figure 4 below indicates that when survey respondents were presented with
specific sources within the context of a decision, they were more likely to say that they
would use data from an official statistic compared to online reviews.

Although the survey questions are not directly comparable, this aligns with broader
interview findings — participants seemed more inclined to report using official statistics when
given concrete examples, rather than discussing them in abstract terms.
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Figure 4. Likelihood of using the information to inform a decision
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Note: When choosing a GP, participants who were shown official statistics were significantly more likely to say they would
use this information compared to those shown news articles (5 pp. less likely) or Google reviews (9 pp. less likely). See
[intentGP] in Appendix 2 for question wording. Sample: 2,118 respondents. **p<.01, *p <.05, + p <.1. p values have not
been corrected for multiple comparisons

5.4. Relevance of official statistics

b.4.1. Relevance to personal decisions

Interview participants typically reported being uninterested in using official statistics for
personal decision-making when those statistics were not directly relevant to their own
circumstances. For instance, one participant said that broader macroeconomic and aggregate
statistics, such as employment and inflation statistics, had ‘absolutely no bearing on me
whatsoever’. Others described these more as #ews’and ‘2nteresting’, but not personally
relevant to their decisions:

‘If | can afford it, | will do it. If | want to do it, | will do it. | do not look at the
wider picture. It is only me.’

- male, 65+, education assistant

‘This graph for me is just like a graph, it just doesn’t feel like... until it
affects you sometimes you don’t really start thinking about it.’

- female, 35-44, HR worker
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Participants highlighted that the more localised the data were, the more useful they became
for decision-making. Crime maps, in particular, were mentioned by participants as valuable
because they could provide information at a neighbourhood level:

‘I went quite granular. So | looked at, | think there’s a site, or is it on the
West Midlands police where you can look at where every crime was
reported, and | actually tracked it to the street as well.’

- male, 35-44, IT worker

While crime maps themselves are not official statistics, they are created using data that are
similar to those that feed into official statistics. As such, knowing that neighbourhood-level
data were of interest to participants is still applicable to official statistics, even if in this
specific example the data themselves did not come from official statistics sources.

h.4.2. Context

One way to highlight that statistics were relevant and actionable was to present them within
a context that was familiar and relevant to decisions. For instance, in open-ended responses,
survey respondents stressed the need for ‘context and practical examples’ as well as ‘clear
explanations of the data’s relevance to everyday decisions’. They also suggested that statistics
should be more tailored to specific decisions or actions, with features such as data
visualisation tools and customisation options enhancing their usefulness. For instance, a
survey respondent noted that filtering and tailoring data ‘wou/d help me quickly interprer the

data and apply it to current decisions’.

Generally, participants reported that comparisons often made it easier to understand the
data that they were shown, especially when comparisons were drawn to familiar contexts.
They reported that it helped them to interpret whether numbers were high, low or normal.
Without this comparison (which was the case for some of the adapted materials shown to
participants during interviews), participants sometimes found it hard to judge what they
saw:

‘There’s no overall averages given here. | would like to see overall crime
statistic, if possible, per 1,000 people, a percentage wise or a comparison,
some sort of an overall.’

- male, 25—-34, manager
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Participants did not always see national averages, an often-used comparison in the materials
presented to them, as the most relevant benchmark. For instance, some expressed a
preference for comparisons to other local areas that were familiar to them, as they had a
better sense of what that would mean for their everyday experiences. The national average,
in contrast, could be less meaningful for understanding everyday experiences, as participants
had not necessarily lived in a place that fit the national average.

Another way of providing context was to view trends over time rather than isolated
snapshots, a preference expressed by some participants. For instance, when choosing a baby
name, some said they preferred ‘#/meless’ names that were unlikely to ‘go out of fashion’. In
selecting an extract of data for participants to explore in the interview, we chose baby name,
rank and count. For both England and Wales and for Scotland, we also included change in
rank since the last release. While participants expressed that they appreciated the small
indicator of trend in the baby name statistics that was presented to them (the change in rank
since last release), they would have liked to see longer historical trends to assess whether a
name’s popularity was stable or fluctuating. Currently, trends for the top 100 baby names are
available on the websites of official statistics producers as part of full statistical releases, data
tables and interactive dashboards, as well as some non-official websites using the ONS data.

Another participant made a similar argument in relation to crime statistics when we
presented participants with rates of different police recorded crime types for a single year.
This participant expressed that they wanted to see whether crime rates in particular areas
were rising or falling rather than relying on a single-year snapshot. This information is
available as part of the full statistical releases, which show crime trends over time.

‘| guess | would want to then dive deeper into this... I'd want to see if there
was a trend of it going up or down, because this is just a snapshot of one
year, and | would like to know just how effective the criminal process is in
that area, and how many convictions there are.’

- female, 5564, assistant

b.4.5. Timeliness and frequency

Some interview participants emphasised the importance of using up-to-date information for
personal decision-making. For instance, some noted a lag in the official baby name statistics
presented during interviews. At the time of the interviews (summer 2024), the most recent
official statistics on baby names for England and Wales covered 2022, whereas some non-
official sources provided more current information for that geography. As baby name
statistics are published by different producers across the UK, more recent statistics had been
published for Northern Ireland and Scotland. Some participants highlighted that name
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trends can change rapidly, often influenced by popular culture, making timely data essential
to ‘stay ahead of the trends’.

‘It’'s always worth checking just how old the data is, because generally, it
can lag. So, a lot of it can be from five or ten years ago. So, trying to check
the reference of when it was last updated.’

- female, 5564, assistant

For some, it was particularly important to avoid choosing a name that had become too
common, so they used baby name statistics to rule out names:

‘We didn’t want to create another Isla, or you know, whatever. Not that
there is anything wrong with the name Isla, but we just wanted something a
bit different.’

- male, 35-44, engineer

A similar theme arose in free-text survey responses, when respondents were asked about
what might increase their trust in official statistics. “Regular updates” was the joint-first
most common word pairing in responses, implying that frequent statistics outputs may
support trust. As discussed in the next section (5.5), trust also appears to be associated with
use.

9.5. Trust in and perceived reliability of
official statistics

Based on our survey data, trust seems to be associated with increased use of information
sources for personal decision-making. Respondents reported the highest levels of trust in
their previous experience (91%) and advice from friends and family (82%), while trust in
other sources, including government data (56%), was lower. Although statistical tests have
not been conducted to confirm the relationship, there appeared to be a pattern where sources
with higher reported levels of trust were also the ones survey respondents expressed a greater
willingness to want to use in decision-making (see Table 3).
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Table 3. Self-reported trust and use for individual decisions

. . Would want to use in

Previous experience 91% 53%
Advice from friends and family 82% 4%
Reviews 59% 31%
Government data 56% 20%
News 50% 12%
Non-government data and statistics 47% 4%
Social media 46% 13%

Note: Self-reported trust for different sources of information among respondents, alongside whether they would want to use
those sources to help them make six decisions. See [trust] and [info] in Appendix 2 for question wording. Sample: 2,118
respondents.

This finding indicates that one way to encourage the use of official statistics in personal
decision-making may be to improve public trust in them. This supposition is supported by
free-text survey responses to a question about why individuals would use official statistics,
with some respondents stating that they used statistics because they saw them as a good or
trustworthy source of information:

‘It is because | believe the source of information is valid and trustworthy. |
will use it regarding a place to get a land for purchase.’

- survey respondent

Both open-ended survey responses and interview participants highlighted several key factors
that they expressed could enhance their trust in official statistics:

e Relevance to personal circumstances: participants reported being more likely to trust
and use statistics that felt directly relevant to their lives.

e Transparency in data collection: participants reported higher trust when they
understood how data were collected and by whom.

e Independent oversight: participants reported valuing independent verification
processes to ensure accuracy.

e Third-party fact-checking: participants reported valuing when official statistics were
validated by credible third-party sources.

While about one in two survey respondents reported trusting government data when asked
directly (56%), trust levels increased when interview participants were asked about their
trust in specific statistics in the context of choosing a GP (72%) and choosing where to
move (75%). In an experiment we included in our survey, respondents were randomly
assigned to be told about one of three types of information sources (official statistics, a news
article and crowdsourced information such as Google reviews or Facebook posts) that may
help them make specific decisions. Respondents were then asked how likely they would be
to use that information, and about their level of trust in the information they received. The
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results for trust mirrored usage patterns: official statistics consistently outperformed other
sources in both decision-making scenarios that we tested (see Figure 5).

Figure 5. Likelihood of trusting different information sources to inform the decision to move
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Note: When deciding whether to move, participants who were shown official crime statistics were significantly more likely
to say they would use this information compared to those shown news articles (8 pp. less likely) or Facebook posts (18 pp.
less likely). See [intentCrime] in Appendix 2 for question wording. **p<.01, *p < .05, + p < .1. p values have not been
corrected for multiple comparisons — this was exploratory analysis.

Notably, regarding decisions about where to move, trust in government data aligned with
overall survey responses. That is to say, the level of reported trust in official statistics was
greater than that in news sources or social media. However, when choosing a GP,
respondents reporting trusting official statistics more than online reviews, contradicting
earlier survey findings.

This discrepancy suggests two possible interpretations. One explanation is that, in the survey
portion, people may not have been familiar with government data and what that meant, and
therefore reported lower trust in them than when presented with specific examples.
Alternatively, the specific statistics they were told about may happen to be sources that
people already perceive as more trustworthy, (for example, the NHS GP Patient Survey (see
Appendix 8.4) and police recorded crime statistics) rather than “government data” as a
general category.
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9.6. Clarity and accessibility of official
statistics

The ease or difficulty of understanding official statistics seemed to play a meaningful role in
whether participants reported using them for personal decision-making. The way statistics
are presented and explained can either facilitate or hinder their use.

Figure 6 presents survey responses to a question about barriers to using official statistics in
decision-making. The most commonly cited barrier among a series of pre-determined
options was the perception, or expectation, that “official statistics may be difficult to
understand”.

Figure 6. Barriers in using official statistics when making a decision

Official statistics may be difficult to understand
Other sources would already give me the information | need
I am not sure the official statistics would be relevant
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Iwould not be interested in what official statistics say m
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Other
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Selected this option (%)

Note: What might stop respondents from using official statistics when making a decision. Respondents could
select multiple options. See [barriers] in Appendix 2 for question wording. Sample: 2,118 respondents.

Insights from interviews reinforced these findings, highlighting perceived effective ways of
presenting statistics to improve comprehension. However, preferences varied among
interview participants, demonstrating that no single approach works for everyone. In
addition, as explained in the methods section of this report (see Chapter 2), the information
presented to participants was not always a direct extract of a real official statistics release. As
such, these insights should be interpreted as highlighting effective ways to present statistical
information, rather than as a critique of existing presentation practices.

The following sections explore key themes that emerged.
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5.6.1. Simpler formats

Interview participants generally seemed to respond well to simpler formats like tables and
bar charts, which were described as very accessible and easy to interpret:

‘It’s your typical chart, isn't it? So it's probably the most basic way you can
display information and make it easily readable.’

- male, 45-b4, fundraising specialist

‘It’'s a bar chart and it’s pretty straightforward. It’s got the job, and it’s got
the amount, so it’s pretty easy to follow. Most people I'd imagine
understand bar charts.’

- female, 55-64, administrator

However, participants who were less confident in interpreting tables and charts seemed to
find them easier to understand when they presented a small amount of information. Large
datasets or complex visualisations that required them to actively navigate and interpret the
data often appeared overwhelming for those participants:

‘It took me a few seconds to understand which way the table was working
and how they were going to represent it, but, yeah, it worked. When | saw
that blue line, that threw me, but then | realised what the blue... it was
going across and not up. It was one of those things. But it took 30 seconds
for my eyes to adjust.’

- female, 45-54, homemaker

‘It’s difficult for me to understand. The dotted lines down the screen | don’t
particularly like, yes, | can see it is for 10, 20, 30 pounds per hour, okay. It’s
like every little bit you have to look at an extra bit to figure out what that bit
means.’

- female, 35-44, advisor

b.6.2. Frequencies

A common barrier to understanding charts was confusion about the scales on the axes. For
instance, interview participants often paused to process when numbers were recorded as
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“per 1,000 people” rather than as percentages. Some participants verbalised this confusion

and sought clarification:

‘Per 1,000 people, okay got you. [pause] Sorry, I'm thinking in my head
there.’

- male, 25-34, director

‘But the number at the bottom is confusing me a bit. Out of 1,000 people.
Yeah, all | can say is | do not know.’

- male, 1824, student

‘When it says 120 on here, is that, so that’s 120 out of 1,000 is it, or is...
that’s the bit [ don’t quite understand.’

- male, 35-44, consultant

Some participants attempted to convert these figures into percentages to make them more
meaningful, but this often caused uncertainty even when they converted them correctly, like

this participant:

‘The first thing | did was convert this into percentages, because | work
better in percentages, so, is that right? So, it's [37 people per] 1,000
people, so is that 4% really?”

- male, 35-44, engineer

Participants also made mistakes in the conversion, such as this participant, who
misinterpreted “11 per 1,000” as 11%:

‘I don’t know how many per 1,000, if 'm completely honest, | don’t know if
it’s like 11%. I'm guessing 11.’

- female, 25-34, advisor
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b.6.3. Explanations of terms

Another barrier reported by interview participants was a lack of clear explanations of
important terms in the extracts of data they were shown. Participants described finding it
helpful when terms were adequately described:

‘| like the fact that they’ve expanded at the bottom what that actually
entails so it takes away any questions. There’s nothing worse than data you
can’t interpret.’

- female, 25-34, administrator

However, some participants did not immediately notice explanatory notes:

‘| don't actually understand what some of these mean... Oh, look, and then
I'm now looking at the bottom, and it does actually say. Okay, so now | kind
of get what it’s saying.’

- male, 35-44, engineer

When explanations were missing, which was often because the materials had been adapted
to fit the interview format, participants sometimes expressed frustration and disengagement,
especially with technical terms such as “inflation” and “economic inactivity rate”:

‘The economic inactivity rate is not clear, it means nothing really. | have a
vague idea or notion of what it means, but it actually has no clear meaning
at all and is to me a useless statistic.’

- male, b5-64, CEO

‘l don’t understand what it is. It’s meant to show me the inflation rate, but |
don’t understand, is this for an average family? An average person? Is this
for somebody living in London? It’s not terribly clear.’

- female, 65+, supervisor

Similarly, what appeared to be perceived as statistical jargon among interview participants
was also a source of confusion. This included terms such as “year ending September 2023”,

” 13

“median”, “seasonally adjusted”, “goods and services”, age groupings (for example, 25-34)
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and sector descriptions (for example, food and accommodation). Some examples are
provided below:

‘S0, is the line where it says “UK median” is that just the average that
someone in the UK earns, is that right?... That is how | interpret that
anyway, | think that’s what that means, that’s the average. Is that the
average?”

- female, 25-34, administrator

‘This is like goods and services, | don’t know if that covers food, electricity,
gas, water... So | don’t know what the goods and services defines.’

- female, 25-34, civil servant

‘Construction, does that include electricians®’

- female, 35-44, finance officer

‘’'m not sure why it is broken down into those particular age groups either.
| can understand some of them, like age 65+ or age 18—24 but the bits in
the middle, I'm not quite sure, does that make a particular difference, |
don’t know.’

- female, 65+, supervisor

In many instances, these terms were explained in the original statistical release. For example,
the term “goods and services” is defined in official statistics publications on this topic.
However, it is still beneficial to be aware that much of the terminology that is common to
statistics may not be immediately understood by some audiences.

h.6.4. Amount of information

Our interviews demonstrate the challenge of presenting too much or too little information,
with some participants stating that they wanted more details and others describing feeling
overwhelmed.

On the one hand, some participants expressed wanting more-detailed breakdowns,
especially ones that were relevant to their local context or personal circumstances. These
participants often appeared to welcome interactive tools that allowed customisation:
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‘It's very clear. | mean, here, look, the filters that are available, sorting it
by, you know, or you could choose how much, you know, the percent of the
gap or the average earnings. It's actually very easy to understand and to
navigate.’

- female, 35-44, student

On the other hand, other participants spoke about finding detailed information daunting,
especially in interactive visualisations. Some expressed lacking confidence in navigating
those tools, and doubted that they would use them independently outside the interview
setting:

‘| think it’s a hell of a lot of information which probably would put me off
investigating it further.’

- female, 35—44, student support worker

‘| think the graph itself is just really, really busy. It’s actually hurting my eyes
a wee bit.’

- female, 25-34, civil servant

These participants expressed a preference for simplified summaries, or looked for shortcuts
that could help them interpret key messages, rather than meticulously exploring the data
themselves:

‘It is a little bit busy for me, but if you had something that was less
information and just had an overall...rating, or even broken down into a
couple of categories, that would be helpful.’

- female, 35-44, advisor)

‘l don't think that would be very useful unless you want to sit and study that
for a long time. But | suppose you'd want it just to be very clear in a
number.’

- male, 35-44, driver
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Similarly to the tension between too much or too little data, some participants wanted more
textual information, while others complained it was too wordy:

‘There's a lot of writing on the left-hand side. So it's not an attractive table
in the sense that it’s not easy on the eye. | think the writing on the left
needs to be succinct and to the point. Maybe two words, three words.’

- female, 45-54, homemaker

b.6.5. Assistance with interpretation

Participants generally appreciated when the information they were shown included
guidance on interpreting key figures. This could involve narratives or context explaining
underlying trends, or it could be through colour-coding to highlight key numbers:

‘| think it is fairly easy to understand. Red means bad. Green means good.
Yellow means somewhere in between.’

- male, 35-44, IT worker

However, one participant expressed concern about colour-coding, preferring to make their
own judgement, rather than being guided somewhat arbitrarily by the statistics producer:

‘| think the reason why | like it is because it's quite bland and clear, and
there isn't any traffic lighting system, which means I'm making that decision.
| think when people try to be more helpful with other people’s decision-
making, they often add a layer of subjectivity into it, which is something |
don't respond well to. So, if they put that 16% as a red. Well, why would you
put that as a red?

- male, 35-44, engineer
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Chapter 6: What would support people
to use official statistics to make
personal decisions?

Chapter summary and implications
This chapter pulls together overall findings from the research, summarising key findings
and proposing recommendations both for statistics producers and for further research.

6.1. Gonclusion

This report has explored whether and how the UK public uses official statistics for personal
decision-making through a combination of interviews and survey research. By examining
real-world situations and hypothetical scenarios, we encouraged participants to reflect on
their decision-making process, and how they engage with official statistics.

Overall, we found that while participants did use official statistics, their engagement varied:

e Some knowingly used official statistics to inform their decisions.

e Others unknowingly used them, often encountering statistics through intermediaries
such as Google searches, social media and commercial websites.

e Participants rarely relied solely on official statistics but instead used them alongside
other sources, including for verification, idea generation, comparison, and
reassurance.

Participants reported being more likely to use official statistics when:

e they perceived decisions as important

e they lacked other sources of evidence

e they were aware that official statistics existed and were useful

e they trusted the statistics

e they believed the data was relevant to their personal and local context

6.2. Implications and next steps

Based on these findings, we have outlined a series of recommendations to enhance the role of
official statistics for personal decision-making, ensuring that they serve the public good as
effectively as possible. We hope these recommendations will contribute to a broader
discussion within the statistics and wider community about how official statistics are not just
used by professionals and institutions, but can be better adapted and presented to serve the

public directly.
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These recommendations are directed at statistics producers; however, they will also be used
by OSR to inform how it regulates, advises and supports producers.

6.2.1. Increase public awareness of official statistics

Some participants were unaware that official statistics existed, or that they could be useful
for decision-making. To address this finding, we recommend that producers of official
statistics:

o Focus on search engine and large language model optimisation: optimise official
statistics websites for Google and large language model searches to ensure that they
appear when users search for related topics.

o Communicate official statistics on social media platforms: show examples of how
official statistics could potentially inform decision-making.

e Understand who the users are, how they use individual statistics and where they
access them: this would enable meeting the more-ambitious recommendations
around raising awareness of statistics that are directly relevant to the public.

o (Consider the implications of extensive reliance on intermediaries: explore how
official statistics and other government data are communicated by intermediaries,
and whether there are ways in which public needs might be met more directly.

o Leverage and support intermediaries: collaborate with commercial and other
platforms that people go to when making decisions to ensure that statistics are
embedded in those platforms and that they are supported to present statistics well.

6.2.2. Improve relevance of official statistics

Some participants found national, aggregate statistics less useful and preferred data that were
tailored to their personal and local circumstances. To address this finding, we recommend
that producers of official statistics:

o Provide localised breakdowns: present data at local levels, ideally at the
neighbourhood level when possible.

o Allow for customisation: develop tools and data visualisations, such as dashboards,
that let users filter statistics based on the relevant factors for their decisions.

e Provide comparisons: offer meaningful benchmarks such as comparisons to familiar
contexts or changes over time.

o Develop and promote statistics akin to reviews: emphasise the human element and
that surveys are an expression of people’s lives, with citizens at the heart as producers
of shared information.

6.2.3. Improve trust in official statistics

Participants were more likely to use information sources that they trusted. To address this
finding, we recommend that producers of official statistics:
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o Increase transparency: clearly explain how data are collected, who collects them
and any limitations of the statistics.

o Strengthen independent oversight: promote third-party fact-checking of official
statistics.

o Demonstrate relevance: show how official statistics can be relevant to personal
decision-making to build credibility and relatability.

6.2.4. Improve clarity of official statistics

A key barrier to participants’ use of official statistics was the perceived difficulty of
understanding them. To address this finding, we recommend that producers of official
statistics:

o Use simple language and explain key terms: replace or explain technical terms and
provide clear definitions.

o Avoid statistical jargon: replace or explain statistical jargon such as “year ending”,
“seasonally adjusted”, and sector descriptions.

o Tailor presentation: consider different audiences and preferences when developing
communication materials.

6.2.5. Balance detail with simplicity

Participants reported different preferences for the level of detail when presented with official
statistics. Some wanted more detail, while others felt overwhelmed by too much
information. To address this finding, we recommend that producers of official statistics:

o Offer tiered information presentation: provide summary insights first, with an option
to explore more-detailed data for those who want to.

o Develop interactive tools carefully: ensure data dashboards are intuitive, with
guidance on how to navigate them.

6.2.6. Make the case for official statistics in personal
decision-making

Currently, there are no official platforms, such as websites or apps, where official statistics are
presented specifically and purposefully to help inform personal decisions. Our findings
suggest that there may be an unmet and “hidden” demand from the public for such
platforms. To address this finding, we recommend that producers of official statistics:

o ldentify official statistics that could be useful for personal decisions: this would
require a systematic review of all official statistics, likely involving all official statistics
producers alongside public engagement.

o Create a hub or app with useful statistics: ensure that statistics are easy to access
and use specifically to inform personal decisions, for instance through an app.
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o Produce a case study of useful statistics: requiring less resource than developing
and maintaining a hub, this would highlight how public statistics can inform key
personal decisions.

6.5. Possible future research studies

We believe that this project is an important starting point to understand how official (and
other) statistics inform the public’s decision-making. However, it is exploratory in nature,
and hopefully can build a foundation for future research studies that explore and further
refine how official statistics are communicated, understood and integrated into everyday
decision-making. Below, we have provided a (non-exhaustive) list of areas, which we have
identified for possible future research. Many of these link to the recommendations outlined
in the executive summary.

6.3.1. Improving access to official statistics

e Explore how official statistics appear in Google searches and large language models
(such as ChatGPT).

e Explore who uses individual official statistics among the public, how they use them
and where they access them.

6.4.2. Understanding the role of intermediaries

e Explore how official statistics are communicated by intermediaries such as social
media, news organisations and commercial websites.

e Collaborate with intermediaries to measure how frequently official statistics are
accessed through these platforms.

6.3.3. Improving comprehension and engagement

e Test comprehension and engagement with official statistics presented in formats
similar to online reviews.

e Develop and test ways to communicate how surveys place citizens at the heart of
shared information gathering as producers.

e Explore and test new ways to communicate how data are collected, by whom and
the limitations and uncertainty in official statistics.

e Develop and test alternative descriptions for common statistical jargon, for instance
replacing terms like “year ending” and “seasonally adjusted” with more-accessible
language.

6.3.4. Exploring new delivery methods

e Assess public appetite for a central hub or app presenting a range of official statistics
in an accessible format.
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Appendices

Appendix 1: Interview — topic guide

Introduction (4 minutes)

My name is [xxx] and I work at King’s College London as a researcher. We have been
commissioned by the Office for Statistics Regulation, an independent body that oversees the
production and use of government statistics in the UK, to explore how people make personal
decisions, and how statistics serve the public good. Thanks for agreeing to speak to me; we
really appreciate it.

In our discussion today, we will first speak about a decision you have previously made in
your life, and after this, we will talk through some hypothetical scenarios, and discuss how
you would approach making decisions related to those situations. The purpose of this project
is not in any way to judge or evaluate the decisions people have made — rather we are
interested in understanding the thought processes that lead to those decisions.

There are no right or wrong answers. We just want to understand your views. If there are
any questions you don’t want to answer, it’s not a problem — just say so, and we can move
on. It’s also okay if you want to stop the interview at any time; just let me know.

The findings from all the interviews will be written up in a report that will be published. We
may quote you in this report, but we will make sure that anything that could identify you is
removed, so no one will be able to know it was you. So that we can remember what was
said, we would like to record the interview — is that okay? We will also share the anonymised
transcript of the interview with the Office for Statistics Regulation, who commissioned the
research.

[Check they have signed the consent form.]
[Turn on recorder, and check they consent to go forward.]
Do you have any questions before we start?

Background (2 minutes)

First, it would be good to learn a bit more about you. Can you briefly describe yourself, for
instance where you live, your living situation, and what you do?

Part 1: About a life decision: (15 minutes)

la: Choosing a school

I understand from when you were recruited to take part in this interview that you applied for
a primary school for your child fairly recently, is that right? It would be great to learn more
about how you decided on applying for that school. First, can you tell me how you came to
make that decision, starting from the very beginning, from when you first started thinking
about what school to send your child to or considering it, and then try to remember every
step towards making the final decision. Obviously, don’t worry if you can’t remember
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everything, or if it is not easy to explain. So, do you remember the first time you thought
about choosing a school, or started considering it?

1b: Choosing a baby name

I understand from when you were recruited to take part in this interview that you have had a
baby fairly recently, is that right? It would be great to learn more about how you decided on
a name for the baby. First, can you tell me how you came to make that decision, starting
from the very beginning, from when you first started thinking about a name for your baby or
considering it, and then try to remember every step towards making the final decision.
Obviously, don’t worry if you can’t remember everything, or if it is not easy to explain. So,
do you remember the first time you thought about the name for your baby, or started
considering it?

1c: Buying a new home

I understand from when you were recruited to take part in this interview that you bought a
home fairly recently, is that right? It would be great to learn more about how you decided on
buying that particular home. First, can you tell me how you came to make that decision,
starting from the very beginning, from when you first started thinking about buying a home
or considering it, and then try to remember every step towards making the final decision.
Obviously, don’t worry if you can’t remember everything, or if it is not easy to explain. So,
do you remember the first time you thought about buying a home, or started considering it?

1d: Moving to a new area

I understand from when you were recruited to take part in this interview that you chose to
move to a different area of the country fairly recently, is that right? It would be great to learn
more about how you decided on which area to move to. First, can you tell me how you came
to make that decision, starting from the very beginning, from when you first started thinking
about moving to a new area or considering it, and then try to remember every step towards
making the final decision about where to live. Obviously, don’t worry if you can’t remember
everything, or if it is not easy to explain. So, do you remember the first time you thought
about moving to a new area, or started considering it?

le: Working after retirement (under 66)

I understand from when you were recruited to take part in this interview that you are
considering/planning to be in paid work after State Pension Age at the age of 66? It would
be great to learn more about your thoughts on this. First, can you tell me how you started
considering this or made the decision, starting from the very beginning, from when you first
started thinking about or considering it, and then try to remember every step in your
thought process since then. Obviously, don’t worry if it is not easy to explain, or you can’t
remember everything. So, do you remember the first time, or started considering it?

le: Working after retirement (66+)

I understand from when you were recruited to take part in this interview that you are
currently working/seeking work, which means that you are working/seeking work after
reaching State Pension Age at the age of 66. It would be great to learn more about your
thoughts on this. First, can you tell me how you started considering this or made the
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decision to work after State Pension Age, starting from the very beginning, from when you
first started thinking about or considering it, and then try to remember every step in your
thought process since then. Obviously, don’t worry if it is not easy to explain, or you can’t
remember everything. So, do you remember the first time, or started considering it?

1f: Searching for a job in different sector (already in a job)

I understand from when you were recruited to take part in this interview that you are
searching for/applying for new jobs in a different sector to the one you currently work in, or
considering doing so. It would be great to learn more about your thoughts on this. First, can
you tell me how you started considering this or made the decision, starting from the very
beginning, from when you first started thinking about or considering it, and then try to
remember every step in your thought process since then. Obviously, don’t worry if it is not
easy to explain, or you can’t remember everything. So, do you remember the first time, or
started considering it?

1f: Searching for a job (not in a job currently)

I understand from when you were recruited to take part in this interview that you are
currently not working, but you are searching for/applying for jobs, or considering doing so.
It would be great to learn more about your thoughts on this. First, can you tell me how you
started considering this or made the decision, starting from the very beginning, from when
you first started thinking about or considering it, and then try to remember every step in
your thought process since then. Obviously, don’t worry if it is not easy to explain, or you
can’t remember everything. So, do you remember the first time, or started considering it?

[probe chronologically to get participant to tell narrative story about each step leading up to
making the decision/

[After the narrative/during the narrative, ask the following questions/

e How easy or difficult was that decision for you?

e Looking back, what do you think were the most important factors that affected your
decision?

e Some people use information or data (for instance found online or seen on the news)
or seek advice (for instance from family or friends) when making this decision, while
others don’t. With these things in mind, what did you do in this situation, if
anything? Prompts:

o if yes, explore what advice or information they found, who from or where
they found the information/data, whether it was easy/hard to find, and how it
influenced their decision.

o If no, briefly ask why they didn’t, and what type of advice or
information/data would have been helpful.

e  Would you be more willing to use data/information/stats if they were easier to
locate?

e Looking back, is there anything that could have helped you make the decision, for
instance in making the decision easier or making you more confident in making the
decision?
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Statistics about life decision (2—3 minutes)

If not mentioned/used the statistics: I will show you some information on the screen in a
bit. Imagine you had access to this type of information while you were making your
decision. Please have a few moments to read through it. I would really like you to tell me out
loud what you are thinking about while you read the webpage. This may feel a bit unnatural,
but it is helpful for us. Don’t worry about offending me if you don’t like the statistics, or if
you don’t understand them. I didn’t make them, so it won’t bother me, and we are interested
in your honest opinion.

If mentioned/used the statistics: I will show you some information on the screen in a bit,
which I think you actually might have referred to earlier. Please have a few moments to read
through it. I would really like you to tell me out loud what you are thinking about while you
read the webpage. This may feel a bit unnatural, but it is helpful for us. Don’t worry about
offending me if you don’t like the statistics, or if you don’t understand them. I didn’t make
them, so it won’t bother me, and we are interested in your honest opinion.

[guide for interviewer: ideally, they will talk you through what they see, but respect that not all
people will be able to do this and properly absorb the information/

Potential prompts:

o Just to remind you, could you tell me what you are currently thinking?

Questions for afterwards:

o Understanding: In your own words, what do you think this information is telling
you?
o Presentation: What do you think about how it has been presented? How easy or
difficult do you think it would be for people to understand what it is saying?
o Information-seeking behaviour: Did you come across anything like this while you
were making the decision?
If yes:
*» How did you come across it? Where?
= Do you remember what you thought about this information at the
time? Did you use it to guide your decision? Why/why not? How?

= Do you think it would it have been useful to see this information when
making your decision on [xxx], or not? If yes, how?
* Do you think it might have made your decision easier or harder, or
would it not have made a difference? Why/why not?
e Can you think of any other data or statistics that could have been useful in informing
the decision?

Public confidence question (3 minutes)

e [if yes to Public Confidence question in recruitment screener|: When you were
recruited, you answered agree to the following question: “to what extent do you
agree or disagree with this statement: in the past month statistics have helped me to
make decisions about my life”. This is really interesting — would you be able to
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elaborate on this, and why you answered yes that statistics have helped you make
decisions about your life?
o Prompt: can you think of any other data or statistics that may have informed
your or others’ decisions?

Part 2: Scenarios (15 minutes)

Scenario 2a:

In the next section, I want you to consider some hypothetical scenarios, and think about
how you would approach making a decision in that situation. Imagine you are Olivia and
Harry, a couple who are choosing a primary school for their first child. There are a number
of primary schools within easy travel distance from their home, and they are unsure which
school to choose. Please can you talk me through how you, if you were Olivia and Harry,
would make the decision.

Scenario 2b:

In the next section, I want you to consider some hypothetical scenarios, and think about
how you would approach making a decision in that situation. Imagine you are Oscar, who
works as an electrician for a small family company. Oscar has been paid an annual wage of
£27,000 for the last 3 years since he started in the job, but he feels he should be paid more.
He is thinking about asking the company director for a pay rise. But he is unsure whether
this is a good idea, and if he asks for a pay rise, how big a pay rise to ask for. Please can you
talk me through how you, if you were Oscar, would make the decision whether to ask for a
pay rise or not, and if he were to decide to ask for a pay rise, how best to argue for a pay rise
to his employer, and how big a pay rise he should ask for. So just to remind you, he has been
paid £27,000 for the last three years since starting the job.

Scenario 2c:

In the next section, I want you to consider some hypothetical scenarios, and think about
how you would approach making a decision in that situation. Hannah got a job in
Manchester town centre, so she is moving to the North West of England. She does not know
the area well, and does not have any friends or family members there, but she is very

excited. Hannah is now thinking about where she wants to live. She would like to live
somewhere relatively safe. She doesn’t want to live in the town centre, and would prefer
places outside Manchester, so she can commute into work. Once she has decided which area
she wants to live in, she will start searching for places to rent. Please can you talk me through
how you, if you were Hannah, would make the decision about what area to move to and

where to rent.
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Scenario 2d:

In the next section, I want you to consider some hypothetical scenarios, and think about
how you would approach making a decision in that situation. Lizzie has recently moved to a
new area, and needs to sign up for a GP surgery in the local area. Three of them are
currently accepting patients. Please can you talk me through how you, if you were Lizzie,
would choose between the three surgeries.

[ask prompiring questions throughout/

¢ What do you think would be the most important things to consider when making
that decision?

e Do you think you would seek any information or advice related to the decision? If
yes, probe for what kind of information, from whom, from where, and why.

Statistics presentation

Scenario 2a

e Imagine Olivia and Harry have narrowed it down to choosing between two schools.
Here is some information based on data that Olivia and Harry found on the
government website, which compares the two schools based on official data. Please
take a few moments to read through it. Like before, I would like you to tell me out
loud what you are thinking about while you read through the information.

Questions for afterwards:

e Understanding: In your own words, what do you think this information is telling
you?

e Usefulness: Do you think, as Olivia and Harry, that this information would be useful
when making your decision on the two schools? Why/why not?

e Impact: Do you think it might change your decision, or your confidence in the
decision? Why/why not?

e Presentation: Generally, what do you think about the information on the screen, and
how it has been presented? How easy or difficult do you think it would be for people
to understand what it is saying?

e Interesting. Do you find the information interesting or not interesting?

e Additional data: Can you think of any other data or statistics that could have been
useful for Olivia and Harry in informing their decision?

Scenario 2b:

e Here is some information that Oscar found online when thinking about his decision.
Please take a few moments to read through it. Like before, I would like you to tell me
out loud what you are thinking about while you read through the information.

Questions for afterwards:

e Understanding: In your own words, what do you think this information is telling
you?

Statistics in Personal Decision-Making | March 2025 62



Usefulness: Do you think, as Oscar, that this information would be useful when
making your decision on whether to ask for a pay rise, and if so, how much to ask
for? Why/why not?

Impact: Do you think it might change your decision, or your confidence in the
decision? Why/why not?

Presentation: Generally, what do you think about the information on the screen, and
how it has been presented? How easy or difficult do you think it would be for people
to understand what it is saying?

Interesting. Do you find the information interesting or not interesting?

Additional data: Can you think of any other data or statistics that could have been
useful for Oscar in informing their decision?

Scenario 2c:

Hannah is now deciding between moving to two places: Cheshire and Lancashire,
both within an acceptable commuting distance for Hannah. To help her choose, she's
researching crime rates in both areas. She's found some information online. Please
take a few moments to read through it. Like before, I would like you to tell me out
loud what you are thinking about while you read through the information.

Questions for afterwards:

Understanding: In your own words, what do you think this information is telling
you?

Usefulness: Do you think, as Hannah, that this information would be useful when
making your decision on which area to move to? Why/why not?

Impact: Do you think it might change your decision, or your confidence in the
decision? Why/why not?

Presentation: Generally, what do you think about the information on the screen, and
how it has been presented? How easy or difficult do you think it would be for people
to understand what it is saying?

Interesting. Do you find the information interesting or not interesting?

Additional data: Can you think of any other data or statistics that could have been
useful for Hannah in informing their decision?

Scenario 2d: shide 9

Lizzie found some information on the NHS website on how patients feel about
different GP surgeries across the country, based on a survey of patients. It allows you
to compare the results for the different GPs in Lizzie’s local area, including the three
surgeries she is choosing between. Please take a few moments to read through it.
Like before, I would like you to tell me out loud what you are thinking about while
you read through the information.

Questions for afterwards:

Understanding: In your own words, what do you think this information is telling
you?
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e Usefulness: Do you think, as Lizzie, that this information would be useful when
making your decision on which surgery to choose? Why/why not?

e Impact: Do you think it might change your decision, or your confidence in the
decision? Why/why not?

e Presentation: Generally, what do you think about the information on the screen, and
how it has been presented? How easy or difficult do you think it would be for people
to understand what it is saying?

e Interesting. Do you find the information interesting or not interesting?

e Additional data: Can you think of any other data or statistics that could have been
useful for Lizzie in informing their decision?

Part 3: Presentation of statistics (10 minutes)

In the next section, I want you to consider some information that we will share on the
screen. I will first ask a few questions about whether you find the information interesting or
not, and then ask you how you think this information could potentially inform people’s
decisions.

3a: Gender pay gap

For this one, you have to open the hyperlink that I am sending to you in the Teams chat
now.

https://www.ons.gov.uk/employmentandlabourmarket/peopleinwork /earningsandworkingh
ours/articles/genderpaygapexplorer/2019-06-07

I would now like you to share your screen with me, if that is okay for you? You need to click
“share”, usually it’s in the top-right corner, with an arrow pointing upwards, and then click
“screen”.

Now, please take some time to explore the interactive tool on the screen in whatever way
you like. Like before, please can you tell me out loud what you are doing and thinking while
you use the tool.

3b: Access to green space

Please continue to share your screen, and open another hyperlink that I am sending to you in
the Teams chat now. https://friendsoftheearth.uk/nature/access-green-space-england-are-
you-missing-out

Now, please take some time to explore the interactive tool on the screen in whatever way
you like. Like before, please can you tell me out loud what you are doing and thinking while
you use the tool.

3c: Bank of England inflation calculator

Please continue to share your screen, and open another hyperlink that I am sending to you in
the Teams chat now. https://www.bankofengland.co.uk/monetary-
policy/inflation/inflation-calculator
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Now, please take some time to explore the interactive tool on the screen in whatever way
you like. Like before, please can you tell me out loud what you are doing and thinking while
you use the tool.

Alternative, if they can’t share their screen: For this one, I will share my screen. Please take a
few moments to read through it. Like before, I would like you to tell me out loud what you
are thinking about while you read through the information.

3d: Tourism

For this one, I will share my screen. Please take a few moments to read through it. Like
before, I would like you to tell me out loud what you are thinking about while you read
through the information.

Discussion

In your own words, what do you think this information is telling you?
Generally, would you consider this information interesting or not interesting?
What do you think about how it has been presented? How easy or difficult do you
think it would be for people to understand what it is saying?
Can you think of any personal decisions people would make, where this information
might be useful or relevant in informing or guiding those decisions?

o Prompt: would you be likely to use it in this way personally?

In what ways do you think this information could be useful for people making this
decision?

End and thanks
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Appendix 2: Survey — questionnaire design

The text below shows the survey questions that were shown to the survey participants.
Here are some things to keep in mind while reading them:

e All questions are mandatory by default.

e Answer options will be shown in a random order, unless there is a natural order (for
example, a scale from “Very likely” to “Very unlikely” would not be randomised).

e  Where square brackets begin with “logic”, they show the logic for questions or
answers, meaning they will only be shown to people conditional upon their previous
answers. When writing this logic, “==" means equal to, and “!=" means does not
equal.

e Where square brackets begin with “options”, this represents text that will be
randomised between participants.

e Throughout, questions and answer options may have text in [brackets]. This text is
not shown to participants and is only used internally.

e All participants complete an attention test prior to the survey to test their
engagement. If they do not pass the attention check, the survey will end
immediately.

Welcome and thank you for participating in this survey.

Task: In this survey, we are going to ask you some questions about the information you use
to make decisions.

Duration: The survey should take around 7 minutes to complete. Please only begin the
survey if you feel you are able to give it your full attention during this time.

Responses: Please do not include any personal information, such as your name or contact
details, in azy of your responses

Data: The responses you provide in this survey will be used by researchers from the
Behavioural Insights Team and trusted research partners. All data will be anonymous,
meaning we do not collect any personal data, for example your name or contact
information, that we could use to identify you. None of the personal data from your panel
profile or login to participate in surveys is shared with us.

Please note that you cannot go back to previous pages.

We are interested in understanding the sources of information people use to make
decisions.

[info] Which of the following sources of information (if any) would you want to use to
help you make each decision? Please select all that apply.

e [baby] Choosing a baby name

Statistics in Personal Decision-Making | March 2025 66


https://www.bi.team/

e [school] Choosing which primary school to apply to for your child
e [live] Choosing where to live

e [GP] Choosing a GP

e [job] Choosing a new job

e [rise] Choosing to ask for a pay rise at work

[Reviews (for example: user reviews, Google reviews) / Advice from friends and family /
Traditional media (for example: television, print media, news website) / Social media (for
example: Facebook, TikTok, Instagram, Reddit) / Government data and statistics / Non-
government data and statistics / Personal experience]

[decisions] Which of the following decisions (if any) have you personally made? Please
select all that apply.

o Repeat answer options from previous question
e [nota] None of the above

[trust] How much, if at all, do you trust the following sources of information?

e [rev] Reviews (for example: user reviews, Google reviews)

e [friends] Advice from friends and family

e [news] Traditional media (for example: television, print media, news website)
e [sm] Social media (for example: Facebook, TikTok, Instagram, Reddit)

e [gov] Government data

e [oth] Non-government data and statistics

e [past] Personal experience

[Not at all / A little / Moderately / Very much]

Imagine that you are moving to a specific county. You google the area to find out how
safe it is and see [conditions: 1: posts on Facebook that show it has a higher than average

rate of burglaries; 2: a news article showing it has a higher than average rate of burglaries; 3:

police recorded crime statistics showing that it has a higher than average rate of burglaries].

[intentCrime] How likely, if at all, are you to use this information when deciding
whether to move to this area?

e Notatall

o Alittle

e Moderately
e Very

[trustCrime] How much, if at all, do you trust this information?

e Notatall

o Alittle

e Moderately
e Very much
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Imagine that you have recently moved, and so have to register at a new GP practice.
You find a GP practice that is convenient to you, and want more information to
determine if it is the right fit for you. After googling the practice, you find [conditions: 1:
Google reviews saying that the wait time was about right rather than too long; 2: a news
article saying that most people feel the wait for an appointment was about right rather than
too long; 3: results from the NHS GP Patient Survey showing that most people said they felt
the wait for an appointment was about right rather than too long].

[intentGP] How likely, if at all, are you to use this information when deciding whether
to choose this GP?

e Notatall

o Alittle

e Moderately
e Very

[trustGP] How much, if at all, do you trust this information?

e Notatall

o Alittle

e Moderately
e Very much

Official statistics are produced on behalf of the UK Government and devolved
administrations (governments in Northern Ireland, Scotland and Wales). They provide
information that helps us understand the economy, society and environment. The people
producing official statistics follow professional standards and are accountable to an
independent regulator. Some examples of official statistics include:

e The level of inflation in the UK
e The amount of crime happening each year
e The quality of air in different parts of the country

[used] Based on this definition of official statistics, do you think you’ve ever used
official statistics to help you make a decision?

e Yes
e No
e Idonot know

[Logic: whyNot if used == “No”] You indicated that you have not used official statistics
to help you make a decision. Why is that?

[Logic: usedFT1 if used == “Yes”] What decision(s) were you making when you used
official statistics? Please do not include any personal information, such as your name or
contact details, in your response.

[Open text response]
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[Logic: usedFT?2 if used == “Yes”] What official statistic(s) did you use, and in what
ways did it inform your decisions, if at all? Please do not include any personal information,
such as your name or contact details, in your response.

[Open text response]

[barriers] What might stop you from using official statistics when making a
decision? Please select all that apply.

e [number] Official statistics may be difficult to understand

e [find] I would not know where to find official statistics

e [trust] I would not trust the official statistics

e [timing] I would not have time to consider official statistics

e [help] I would not be sure how official statistics would help me make a decision

e [othSource] Other sources would already give me the information I need

e [qual] I would not know if the official statistics were high quality

e [look] I would not look for official statistics as I would not know what was available
e [interest] I would not be interested in what the official statistics say

e [access] Official statistics might not be offered in a format that is accessible for me
e [amount] There is so much information that I would not know where to start

e [rel] I am not sure the official statistics would be relevant to me and my decisions
e Other, please specify:

e None of the above

[aware] Before the survey, were you aware of any official statistics that could help
people make each of the following decisions? Please select all that apply.

e [baby] Choosing a baby name

e [school] Choosing which primary school to apply to for your child
e [live] Choosing where to live

e [GP] Choosing a GP

e [job] Choosing a new job

e [rise] Choosing to ask for a pay rise at work

e [aota] All of the above - exclusive

e [nota] None of the above - exclusive

[Logic: useReal shown for scenarios people have made in [decision] AND said they
were unaware of statistics for in [aware]] Earlier in the survey, you said that you have
made the following decisions. Would you have used official statistics to help you make
these decisions if you had been aware of them?

e Answers where [decisions] = “Yes” AND [aware] == “No”
[Yes / No]

[Logic: useHypothetical shown for scenarios people have not made in [decision] AND
said they were unaware of statistics for in [awareOfficial]] If you were making some of
these decisions, and were aware of official statistics that were relevant for them, would
you use official statistics to make those decisions?
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e Answers where [decisions] = “No” AND [aware] == “No”
[Yes / No]

[Logic: useFT only shown to people who said they would use OS at least once] In the
decisions where you would use official statistics, why is that? Please do not include any
personal information, such as your name or contact details, in your response.

[Open text response]

[Logic: notuseFT only shown to people who said they would not use OS at least once]
In the decisions where you would 7oz use official statistics, why is that? Please do not
include any personal information, such as your name or contact details, in your response.

[Open text response]

[jobData] Do you currently, or have you previously, worked in a job that mostly
involved data analysis?

e Yes
¢« No

Thank you for your responses so far. In the final questions, we’re interested to know
more about your opinions about official statistics. As a reminder, official statistics are
produced on behalf of the UK Government and devolved administrations (governments
in Northern Ireland, Scotland and Wales). They provide information that helps us
understand the economy, society and environment. The people producing official
statistics follow professional standards and are accountable to an independent regulator.
Some examples of official statistics include:

e The level of inflation in the UK
e The amount of crime happening each year
e The quality of air in different parts of the country

[valueFT] What changes could be made to official statistics to make them more valuable
to you in your decision-making? Please do not include any personal information, such as
Yyour name or contact details, in your response.

[Open text]

[trustF'T] What might increase your trust in official statistics? Please do not include any
personal information, such as your name or contact details, in your response.

[Open text]
This is the end of the survey.

Thanks for participating! This research was conducted on behalf of the Office for Statistics
Regulation (OSR), in partnership with the Behavioural Insights Team and King’s College
London. The OSR provides independent regulation of all official statistics produced in the
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UK, and aims to enhance public confidence in the trustworthiness, quality and value of
statistics produced by government.

If you are interested in seeing the results of this survey, they will be published on the OSR
website by early 2025

If you have any feedback, please enter it in the box below. Please click “submit” below to
return back to the panel website.
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Appendix 3: Interview sample

The following tables provide details about the interview sample, according to different
characteristics.

Table 4: Interviews respondents by sex

Male N
Female N

Table 5. Interview respondents by age group

18-24
256-34
35-44
45-54
55-64
65+

NN o

Table 6. Interview respondents by location

Scotland 5
Wales 4
Northern Ireland 2
London 3
North England 4
Midlands 7
South and East England 9
Yorkshire and the Humber 8

Table 7. Interview respondents by ethnicity

White 28
Black/ African/ Caribbean/ 5
Black British

Asian/Asian British 7

Mixed/Multiple ethic groups 2

Table 8. Interview respondents by working status

Full-time employment 24
Part-time employment 1
Self-employed 1
Unemployed 1
Student 4
Stay-at-home parent 1
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Table 9. Interview respondents by socioeconomic status

AB 10
C1 17
C2 7
DE 8

Table 10. Interview respondents by living situation

Cohabiting 14
Married 16
Single 12

Table 11. Interview respondents by whether statistics informed any decisions

Strongly agree

Tend to agree 17
Tend to disagree 1
Strongly disagree

Don’t know 2

Table 12. Interview respondents by whether they use statistics in job

Yes 0
No 49

Job roles included those in:

e administration and support services (for example, administrator)

e education (for example, teaching assistant)

e health and social care (for example, healthcare assistant)

e human resources and recruitment (for example, recruitment consultant)
e information technology and engineering (for example, I'T manager)

e public sector and government (for example, civil servant)

e real estate and housing (for example, estate agent)

e retail and customer service (for example, retail assistant)

e transportation (for example, HGV driver)
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Appendix 4: Number of interviews covering each
topic

The following tables provide details about the number of interviews covering each of topic.

Table 13. Actual real-life decisions covered in interviews

e
interviews

Choosing a primary school 9
Choosing a baby name 10
Moving to a new area 9
Buying a property 12
Working after retirement 6
Searching for a job 6

Table 14. Hypothetical decisions/scenarios covered in interviews

e
interviews

Choosing a primary school 17
Choosing a GP practice 18
Moving to a new area 17
Asking for a pay rise 18

Table 15. Statistics covered in interviews

e
interviews

Gender pay gap 14
Access to green space 8
Inflation calculator 8
Tourism 1
Pay and vacancies 7

Please note, in some instances interviews covered multiple topics. This means that the
number of interviews covering each topic exceeds the total number of interviews.
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Appendix 5: Survey design

The survey was designed to explore prioritised research topics based on three criteria:

Value added: whether and how the topics contributed to the qualitative data
collection and could result in actionable insights for OSR.

Quality: whether the topic could be suitably explored to a robust standard through
survey questions.

Relevance: whether the topic was relevant to a broad range of OSR stakeholders as
well as to the project’s overall research questions.

We developed a high, medium or low rating for each of the research topics that were

relevant to the overall project. All topics receiving a rating of at least “medium” were
included.

Ratings per topic were as follows:

Awareness and the use of official statistics for making decisions was given a high
rating on value added, given the emerging finding that awareness was a key barrier
to use. It was given a medium rating on quality, since we would need to ask about
awareness in general and for specific decisions. It was given a high/medium rating
for relevance, since we could ask a hypothetical question about usage both to those
who had and had not made a specific decision. Questions on this topic were included
in the survey.

Barriers to using official statistics for making decisions was given a high rating for
value added, since it would be useful to identify factors that are within statistics
producers control to change. It was given a medium rating on quality, as this rating
would be higher if we were able to ask about a specific statistic which was not in
scope for this project. It was given a high/medium rating for relevance, since we
would be able to provide a definition of official statistics and then ask general
questions about them, such as barriers to use. Questions on this topic were included
in the survey.

Value of statistics in personal decisions compared to other information sources was
given a high rating for value added, since it can be used to inform strategy of how
statistics are pitched to the public as users of statistics. It was given a high rating on
quality, since we would be able to measure relative importance compared to other
information sources. It was given a medium rating for relevance, since we would
need to ask about multiple statistics to get broad relevance. Questions on this topic
were included in the survey.

Role of the information source in the use of statistics for decision-making was given a
high rating for value added, since the emerging finding from the qualitative research
that people often looked for data online. It was given a high rating on quality, since
we could use a combinatorial vignette to measure the effect of information source on
intention to use. It was given a medium rating for relevance, since we would only be
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able to ask about 1-2 specific statistics, making it harder to generalise across all
official statistics. Questions on this topic were included in the survey.

Trust in official statistics was given a high rating for value added, since it could help
to inform codes of practice for statistics producers. It was given a medium rating on
quality, as this rating would be higher if we were able to ask about a specific statistic
which was not in scope for this project. It was given a medium rating for relevance,
since we could ask about 1-2 specific statistics, which would help us measure
relative rather than absolute trust across these statistics. Questions on this topic were
included in the survey.

How to improve comprehension of official statistics was given a high rating for value
added, since how to improve comprehension of statistics was expected to be a key
antecedent to their use in decision-making. It was given a low rating on quality,
since we’d expect higher-quality results through an experimental rather than survey
design. It was given a low rating for relevance, since it could not be asked in general
about official statistics and would go beyond initial research questions. Questions on
this topic were not included in the survey.
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Appendix 6: Survey analysis

There were several different analytical approaches taken in analysing survey data. The full

list of survey questions is available in Appendix 2. The analytical approaches used for each

question are as follows:

Questions using and trusting different sources of information
([intentGP],[intentCrime], [trustGP] and [trustCrime]) used descriptive statistics
and logistic regression of outcome (intent/trust) on the sources used, controlling for
age, gender, income, ethnicity and location.

Questions about the use of different sources of information for different decisions
([info]) used descriptive statistics of the overall survey population and, by subgroup,
those who indicated they had previously made the decision (response to [decisions]).
Questions about the use of official statistics ([used]) used descriptive statistics of the
overall survey population. In addition, OSR analysed descriptive statistics of
demographic subgroups including sex, socioeconomic status, education level, age
and experience working with data analysis.

Free-text questions used exploratory data analysis (EDA) and topic modelling.
These were analysed by OSR (further detail is provided below).

All other questions used descriptive statistics of the overall survey population.

The survey included seven free-text questions, as well as one closed question that included a

free-text write-in for “other” responses.

OSR conducted a semi-automated analysis process for these data. Natural language

processing computer programming techniques were used for their advantage of fast data

synthesis and to allow the human interrogation of the data to progress sooner. T'wo main

methods were applied: EDA, which included word frequency counts and word clouds to

identify key terms and inform the analysis of shorter responses; and topic modelling, which

is a statistical model used to identify patterns and groupings of similar words within

responses. Following this, researchers manually analysed the output to describe the themes.
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Appendix 7: Survey — sample composition and
results

The table below includes an overview of our target sample composition for the online survey.
The target quotas were taken from the censuses across the UK in 2021 and 2022. Note that
quotas for education and socioeconomic status) were based on England and Wales only, due
to the fact that combined UK data for these had not been released at the time of survey
launch.

Overview of sample composition

Table 16. Survey respondents by highest level of education

s
(n=2000) | (n=2188)

No formal qualifications or 20% 17%
Other qualifications

At least one GCSE or 46% 46%
Apprenticeship qualification

Higher National Certificate, 34% 36%

Higher National Diploma,
Bachelor's degree, or post-
graduate gualifications

Table 17. Survey respondents by sex

i,
(n =2000) (n = 2188)
Female 51% 50%

Male 49% 50%

Table 18. Survey respondents by age group

s
(n=2000) | (n=2188)

18-24 1% %

256-34 1% 1%
35-44 16% 1%
45-54 1% 18%
55-64 16% 18%
65+ 23% 23%
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Table 19. Survey respondents by location

_m e
(n=2000) | (n=2188)

South and East 32% 32%
North 23% 21%
Midlands 16% 17%
Scotland 8% 8%
Northern Ireland 3% 2%
Wales 5% 4%
London 13% 1%

Table 20. Survey respondents by socioeconomic status

L
(n=2000) | (n=2188)

DE / C2: Lowest grade, 56% 57%
unemployment, and manual

occupations

AB/C1: Managerial, 44% 43%

administrative, and
professional occupations

Table 21. Survey respondents by ethnicity

i
(n=2000) | (n=2188)

White British 83% 85%
Asian or Asian British 9% 8%
Black or Black British 4% 4%
Mixed / Other 5% 4%

Table 22. Survey respondents by whether use statistics in job

Achieved
(n=2188
Yes 21%
No 79%

Survey results

Participants were only included in analysis if they completed the full survey. All questions
were mandatory, so there are no cases of non-responses and percentages represent the
column percentages (i.e., for each row, the percentage represents the percentage of people in
the sample specified in the column heading who selected that response).

The survey results reported below provide a detailed breakdown of the results to questions

not included in the figures or tables in this report.
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Table 23. Results: Baby name sources

Question: Which of the following sources of information (if any) would you want to use to
help you make each decision? Choosing a baby name. Question [info] in Appendix 2.

(n=2118)

Personal experience 64%
Advice from friends and family 31%
Reviews (for example: user reviews, Google 13%
reviews)

Government data and statistics 13%
Social media (for example: Facebook, TikTok, 12%
Instagram, Reddit)

Traditional media (for example: television, print 5%
media, news website)

Non-government data and statistics 5%

Table 24. Results: Primary school sources

Question: Which of the following sources of information (if any) would you want to use to
help you make each decision? Choosing which primary school to apply to for your child.
Question [info] in Appendix 2.

==
(n =2,118)

Personal experience 40%
Advice from friends and family 59%
Reviews (for example: user reviews, Google 41%
reviews)

Government data and statistics 43%
Social media (for example: Facebook, TikTok, 15%
Instagram, Reddit)

Traditional media (for example: television, print 13%
media, news website)

Non-government data and statistics 15%

Table 25. Results: Where to live sources

Question: Which of the following sources of information (if any) would you want to use to
help you make each decision? Choosing where to live. Question [info] in Appendix 2.

-
(n = 2,118)

Personal experience 58%
Advice from friends and family 54%
Reviews (for example: user reviews, Google 38%
reviews)

Government data and statistics 25%
Social media (for example: Facebook, TikTok, 19%

Instagram, Reddit)
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Traditional media (for example: television, print 19%
media, news website)

Non-government data and statistics 13%

Table 26. Results: GP sources

Question: Which of the following sources of information (if any) would you want to use to
help you make each decision? Choosing a GP. Question [info] in Appendix 2.

(n=2,118)

Personal experience 42%
Advice from friends and family 56%
Reviews (for example: user reviews, Google 38%
reviews)

Government data and statistics 26%
Social media (for example: Facebook, TikTok, 1%

Instagram, Reddit)

Traditional media (for example: television, print 10%
media, news website)

Non-government data and statistics 9%

Table 27. Results: New job sources

Question: Which of the following sources of information (if any) would you want to use to
help you make each decision? Choosing a new job. Question [info] in Appendix 2.

(n =2,118)

Personal experience 56%
Advice from friends and family 39%
Reviews (for example: user reviews, Google reviews) = 41%
Government data and statistics 19%
Social media (for example: Facebook, TikTok, 20%
Instagram, Reddit)

Traditional media (for example: television, print 21%
media, news website)

Non-government data and statistics 14%
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Table 28. Results: Pay rise sources

Question: Which of the following sources of information (if any) would you want to use to
help you make each decision? Choosing to ask for a pay rise at work. Question [info] in

Appendix 2.
Full sample
(n=2,118)
Personal experience 59%
Advice from friends and family 35%

Reviews (for example: user reviews, Google reviews)  16%

Government data and statistics 20%
Social media (for example: Facebook, TikTok, 1%

Instagram, Reddit)

Traditional media (for example: television, print 12%
media, news website)

Non-government data and statistics 12%

Table 29. Results: Likelihood of using information for GP decision

Question: How likely, if at all, are you to use this information when deciding whether to
choose this GP? Question [IntentGP] in Appendix 2.

Likely to Use This Sample Size (n)
source Informatlon (%) | Interval
Official statistics

News articles 68( ) 62,72
Google reviews 63(**) 58, 69 752

**p< .01, *p<.05, *p< .1

Table 30. Results: Likelihood of trusting different information sources to inform decision to
move to a new area

Question: How much, if at all, do you trust this information? Question [TrustCrime] in
Appendix 2.

Trust in This Sample Size (n)
source Information (%) | Interval
Official statistics 75
News articles 62(**) 56, 67
Facebook posts 51(**) 45, b7 728

**p< .01, * p < .05, *p< .1
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Table 31. Results: Barriers for using official statistics in decision-making

Question: What might stop you from using official statistics when making a decision?

Question [barriers] in Appendix 2.

2,118)
24%

Official statistics may be difficult to understand

Other sources would already give me the information | need 24%
[ am not sure the official statistics would be relevant 24%
[ would not know where to start 21%
| would not know if the official statistics were high quality 19%
| would not know where to find official statistics 17%
Official statistics may not be in an accessible format 1%
[ would not be sure how official statistics would help me make a decision 1%
| would not trust the official statistics 13%
[ would not look for official statistics 1%
[ would not be interested in what official statistics say 9%
| would not have time to consider official statistics 9%
Other <1%

Table 32. Results: Awareness of official statistics for decision-making

Question: Before the survey, were you aware of any official statistics that could help people
make each of the following decisions? Question [aware] in Appendix 2.

Official statistics Full sample (n = 2,118)

Choosing which primary school to apply to 48%
Choosing a GP 46%
Choosing where to live 46%
Choosing a new job 23%
Choosing a baby name 18%
Choosing to ask for a pay rise 15%
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Appendix 8: Statistics information presented
during interviews

The following sections describe the information presented during interviews, specifying
whether the presentation was directly sourced from the website of the official statistics
producer, or if the presentation was adapted.

A8.1. Primary school statistics

The numbers are made up, so they do not represent actual schools. The presentation was
adapted, based on the type of information about school performance presented on the

following websites: Department for Education; Department for Education, Northern

Ireland; and the Welsh Government.

Primary School A Primary School B
236 474
number of pupils number of pupils
8.9% 13.9%
are eligible for free school meals are eligible for free school meals
20.3 24.6%
pupil teacher ratio (PTR) pupil teacher ratio (PTR)
92.0% 94.1%
attendance during the year attendance during the year
£4,220 £4,750
school budget per pupil school budget per pupil
3.3% 5.2%
speak English as an additional language speak English as an additional language
55% 40%
meeting expected standard in reading, writing and meeting expected standard in reading, writing and
maths maths
Good Good
Ofsted rating from most recent inspection report Ofsted rating from most recent inspection report

Source: School performance data from the Department for Education

Primary School A Primary School B
236 474
number of pupils number of pupils
8.9% 13.9%
are eligible for free school meals are eligible for free school meals
20.3 24.6%
pupil teacher ratio (PTR) pupil teacher ratio (PTR)
92.0% 94.1%
attendance during the year attendance during the year
£4,220 £4,750
school budget per pupil school budget per pupil
3.3% 5.2%
speak English as an additional language speak English as an additional language
55% 40%
meeting expected standard in reading, writing and meeting expected standard in reading, writing and
maths maths
Good Good
Education and Training Directorate rating from most Education and Training Directorate rating from most
recent inspection report recent inspection report

Source: School performance data from the Department for Education, Northern Ireland
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Primary School A

Primary School B

236 474
number of pupils number of pupils
8.9% 13.9%
are eligible for free school meals are eligible for free school meals
20.3 24.6%
pupil teacher ratio (PTR) pupil teacher ratio (PTR)
92.0% 94.1%
attendance during the year attendance during the year
£4,220 £4,750
school budget per pupil school budget per pupil
3.3% 5.2%
speak English as an additional language speak English as an additional language
55% 40%
meeting expected standard in reading, writing and meeting expected standard in reading, writing and
maths maths

Source: School performance data from the Welsh Government

A8.2. Baby name statistics

The data and presentation of the information on baby name statistics is sourced directly
from the websites of ONS, National Records of Scotland, and Northern Ireland Statistics
and Research Agency.

Table 1: Top 10 baby names for boys and girls, England and Wales, 2021

Change in Change in

rank since rank since
Rank Boys name Count 2020 Girls name Count 2020
1 Noah 4525 3 Olivia 3,649 0
2 Oliver 4167 -1 Amelia 3,164 0
3 Gearge 4141 -1 Isla 2,683 0
4 Arthur 3,766 -1 Ava 2,576 0
5 Muhammad 3,722 0 vy 2,245 1
6 Leo 3,465 0 Freya 2,187 6
7 Harry 3,089 1 Lily 2,182 0
8 Oscar 3,07 -1 Florence 2,180 6
9 Archie 2,928 0 Mia 2,168 -4
10 Henry 2,912 1 willow 2,067 2

Source: Office for National Statistics - Baby names in England and Wales
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https://www.ons.gov.uk/peoplepopulationandcommunity/birthsdeathsandmarriages/livebirths/bulletins/babynamesenglandandwales/2021
https://www.nrscotland.gov.uk/publications/babies-first-names-2023/
https://www.nisra.gov.uk/publications/baby-names-2023
https://www.nisra.gov.uk/publications/baby-names-2023

Table 1: Top 20 babies' names in Scotland, 2023

Boys Changa in Gl Changs in
Ranking Ranking
Rank’ MName Number __ 2022-2023 Rank' Mame Nurmber 20722023
1 Luca 344 4 1 Isla 74 1
2 Noah 336 -1 2 Qinvia 266 -1
3 Lea 288 na change 3 Freya 284 no change
4 Jack 285 -2 4 Emity 232 1
5 Harris 266 -1 5 Amelia 225 1
] Rory 254 1 6 Elia 213 3
T Oiver 250 -1 T Charlotte 210 5
8 Theo 238 1 B Millie 206 -4
9 Arghie 235 -1 9 Grace 205 -2
10 Finkay il 2 0 Ava 203 -1
1 Muhammad 225 12 1" Lity 2m no change
12 James 223 -3 12 Ana 190 2
13=  Finn 220 5 13 Sophia 189 -G
13= Brodie 220 3 14 Oria 173 9
15 Alexander 214 -1 15 Maisie 16e 9
16 Thomas 185 4 16 Sophia 164 -3
17 Juda 193 12 v Rosie 1558 3
18 Lucas 186 -1 18 Iy 148 -3
19 Alfie 182 A0 19 Ewie 146 -2
20 Lawis 180 Bl 20 Lucy 141 -2

Source: National Records of Scotland — Baby names in Scotland

Top 10 Names

Rank Name No. of Rank Name Na. of

Babies babies
1 Noah 152 1 Isla 147
2 Jack 146 2 Fiadh 138
3 James 131 3 Grace 137
4 Cillian 128 4 Emily 136
5 Charlie 123 5 Qlivia 126
6 Leo 119 6 Lily 108
7 Qisin 116 7 Ella 97
8 Oliver 114 8 Aoife 94
9 Luca 108 9 Amelia 92
9 Theo 108 10 Freya 90

Source: Northern Ireland Statistics and Research Agency — Baby names in Northern Ireland, 2023

A8.3. House price statistics

The data is taken from the ONS House Price Index release, and the presentation is adapted.

Figure 1: Average house prices, by nation and English region, December 2023

£600,000
£508.037
£500,000
£400,000 £377,162
£342.489
£318,966
E300, D00
£248,390 £252,532
£207,501 £213,816 £216,353
£200,000 £177,611 £190:341
E157.557
E£100,000 I I I
EQ
MNorth  Morthern Scotland Yorkshire  Wales Horth East West South East South  London
East Iraland and The West  Midlands Midlands  Woest East
Humbar

Source: UK House Price Index from the HM Land Registry, Registers of Scotland, Land and Property Services
Morthern Ireland, Office for National Statistics
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https://www.ons.gov.uk/economy/inflationandpriceindices/bulletins/housepriceindex/december2023#:~:text=The%20average%20UK%20house%20price,to%20%C2%A3190%2C000%20(3.3%25).

The data and presentation is sourced directly from the Zoopla website, for an individual
property.

Figure 2: Zoopla property timeline, listings and sale prices
Property timeline

SO January 2024 £170,000
June 2013 £117000
+£38000 (48
usTED  March 2013 £120,000
) 2beds

=
ol RN
e l

SOLD July 2009 £79,000

See archived listing on Zoopla

A8.4. GP performance statistics

The presentation is directly sourced from the NHS England GP Patient Survey website, but

the numbers are adapted alongside the number of categories presented.

GP1 GP2 GP3

% of patients wheo find it

easy to get through to this 68% 75% 16%

GP practice by phone

ICS result: 41% 1G5 result: 41% ICS resalt: 41%
Natianal resul: 50% National result: 505 National result: 0%
Show breakdown @
% of patients who had
confidence and trust in the
healthcare professional they o o o,
saw or spoke 1o during their 96 /D 92 /0 gO A)
last general practice
2 " 5
appointment IC.S result: 92% ) I?S result 52% I(.:S resull: 52% )
National result 93% National result: 93% Maticnal result: 3%

Show breakdown @

% of patients who describe

their overall experience of 89% 81% 71%

this GP practice as good

1CS resub: 65% 1G5 result 65% ICS resul 65%
Nasional result 71% Natianal result: 71% Maticnal result: T1%
Show breakdown @

Source: GP Patient Survey, independent survey run by ipsos on behalf of NHS England

A8.5. Crime statistics

The data is directly sourced from the ONS website based on the police-recorded crime data,

but the presentation is adapted.
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https://www.zoopla.co.uk/house-prices/
https://www.gp-patient.co.uk/compare
https://www.ons.gov.uk/peoplepopulationandcommunity/crimeandjustice/datasets/policeforceareadatatables

Figure 1: Police recorded crime in Northumbria, per 1,000 people, year ending September 2023

30.7
Thetoences - ™ |

Criminal damage and arson m s
Public order offences [ ("
Sexual offences 3?‘;“
Other crimes against society 2?@4

Drug offences -2 3 0
Possession of weapons offences l }g
Robbery nlﬁa

5.0 10.0 15.0 200 250 300 350 40.0

® Northumbria ® England and Wales overall
Viol against the p lud
Sexual offences include rape and other sexual offences.
Robbery include robbery of business and personal property (robbery is theft with use of fear/force)
Theft offences include burglary, theft of vehicles and bicycles, theft from people, shoplifting, etc.

homicide, violence with/without injury, stalking, harassment.

Figure 1: Police recorded crime in Cheshire (blue) and Lancashire (red), per 1,000 people, year
ending September 2023

Stalking and harassment
Vielence without injury
Public order offences
Residential burglary
Criminal damage and arson
All other theft offences
Violence with injury
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Shaplifting

Residential burglary.
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Bicycle theft
Serious injury - unlawful driving
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Source: Home Office — police recorded crime

A8.6. Inflation statistics

The presentation is directly sourced from the inflation calculator can be found on the Bank
of England website.

Statistics in Personal Decision-Making | March 2025 88


https://www.bankofengland.co.uk/monetary-policy/inflation/inflation-calculator
https://www.bankofengland.co.uk/monetary-policy/inflation/inflation-calculator

Figure 1: Bank of England inflation calculator, based on data from the Office for National Statistics

What would goods and services costing

£100 in| 2021 -~ costin| Feb24 ~ |?

Show amount

£118.56

The data and presentation is directly sourced from the consumer price inflation release on
the ONS website.

Table 2: CPIH annual and monthly inflation rates by division, UK
May 2023, April 2024, and May 2024

CPIH 12-month rate (%) CPIH 1-month rate (%)

Apr 2024 May 2024 May 2023 May 2024

CPIH All items. 3.0 2.8 0.6 0.4
Food and non-alcoholic beverages 2.9 1.7 09 0.3
Alcohol and tobacco 8.0 7.8 06 0.3
Clothing and footwear 3.7 3.0 1.3 0.6
Housing and household services 2.0 21 03 0.4
of which owner occupiers’ housing 6.6 6.7 05 0.6
costs

Furniture and household goods 0.9 1.8 1.1 0.2
Health 6.8 6.3 06 0.2
Transport -0. 0.3 03 0.7
Communication 4, 4.2 09 1.0
Recreation and culture 46 41 07 0.2
Education 4.5 45 0.0 0.0
Restaurants and hotels 6.1 5.8 1.0 0.7
Miscellaneous goods and services 34 29 06 0.1
All goods 0.8 1.3 0.6 0.0
All services 6.0 5.9 07 0.6
CPIH exc food, energy, alcohol and 44 42 07 0.5

tobacco (core CPIH)

Source: Consumer price inflation from the Office for National Statistics

A8.7. Pay statistics

The data is from the earnings and employments release from the ONS website. The
presentation is adapted.
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https://www.ons.gov.uk/economy/inflationandpriceindices/bulletins/consumerpriceinflation/may2024#:~:text=1.,of%200.6%25%20in%20May%202023.
https://www.ons.gov.uk/employmentandlabourmarket/peopleinwork/earningsandworkinghours/bulletins/earningsandemploymentfrompayasyouearnrealtimeinformationuk/june2024

Figure 2: T4 for electricians in different parts of the wage distribution
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£52,051
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£45,096
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Source: Annual Survey of Hours and Earnings from the Office for National Statistics

The data and presentation is directly sourced from the earnings and employments release
from the ONS website.

Figure 10: Median pay varies by industry

Median pay, seasonally adjusted, UK, May 2024

@  Median earnings UK median

2500 3000 3500 4,000

E per

Source: Office for National Statistics (ONS), June 2024 release on earnings and employment

from PAYE real time information

A8.8. Vacancy and labour market statistics

The data is from the Vacancy Survey, sourced from the website of the ONS. The

presentation is adapted.

Vacancies and jobs in the UK

Figure 1: Number of job vacancies in the UK in the last 3 months, by sector.

Human health & social work
Wholesale & retail trade; repair of motorvehicles
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Otherservice activities
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]
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Source: Vacancy Survey of the Office for National Statistics
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https://www.ons.gov.uk/employmentandlabourmarket/peopleinwork/earningsandworkinghours/bulletins/earningsandemploymentfrompayasyouearnrealtimeinformationuk/june2024
https://www.ons.gov.uk/employmentandlabourmarket/peoplenotinwork/unemployment/datasets/vacanciesbyindustryvacs02

The data is from the Labour Force Survey, sourced from the website of the ONS. The

presentation is adapted.

Employment, unemployment and economic inactivity rates,

UK, by age group

Employment Unemployment Economic
Age group rate (%) rate (%) inactivity rate (%)
Aged 18-24 58.7 11.8 33.5
Aged 25-34 83.4 4.0 13.1
Aged 35-49 84.9 2.8 12.6
Aged 50-64 70.5 2.7 275
Aged 65+ 11.6 3.2 88.0

Source: The Labour Force Survey from the Office for National Statistics (ONS).

A8.9. Tourism statistics

The data is sourced directly from the Travel Trends release from the ONS website. The

presentation is adapted.

Top 20 countries visited by UK residents for at least one night, 2022, number of visits in millions

Source: International Passenger Survey 2022 from the Office for National Statistics
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trips abroad in 2022,
56.1 million (79%)
were to Europe, 4.0
million (6%) were to
North America, and
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https://www.ons.gov.uk/employmentandlabourmarket/peopleinwork/employmentandemployeetypes/datasets/employmentunemploymentandeconomicinactivitybyagegroupseasonallyadjusteda05sa/current
https://www.ons.gov.uk/peoplepopulationandcommunity/leisureandtourism/articles/traveltrends/2022

Appendix 9: Statistics considered in the initial
phase of the research

The selection criteria that were used were the following:

e Feasibility of recruiting people who have made specific decisions, and with a diverse
range of life experiences and characteristics

e Ethics/sensitivity of probing on specific decisions

e Likelihood of statistics playing a role in decisions

e Ensuring a variety of topic areas, exploring statistics from each of the OSR domains

e Awareness that this information is freely available

e Views of the public on the importance of understanding a certain decision

We also tried to explore statistics that covered a range of geographies and from a mixture of
statistics producers.

Statistics that were included

e Baby names: these statistics were considered because they may influence decisions
around how to name a child. They were included because they were thought to have
a high likelihood of informing decisions and are not overly sensitive.

e Consumer Price Inflation: these statistics were considered because understanding
inflation may inform financial planning, such as decisions around pay negotiations,
expenditure, and so on. They were included because of their multiple potential use
cases, which meant they had a relatively high anticipated likelihood of being useful
compared to other statistics.

e Gender pay gap: these statistics were considered because they may influence career
choices or civic-duty-related decisions. They were included because the gender pay
gap explorer on the ONS website allowed participants to explore pay gap by different
occupations and job types.

e House price indices: these statistics were considered because they may inform
decisions around whether to buy or sell a property. They were included because of
their potential for informing this decision, and given there were other potential
statistics which may inform the same decision, it was thought that there would be
much to explore if that decision were selected.

e Labour market: these statistics were considered because they may inform job
decisions. They were included because there was a clear potential use case for how
understanding specific sectors may influence decisions around jobs or pay.

e Pay: these statistics were considered because they may influence personal decisions
around which sector to work in or other career choices. They were included in the
hypothetical scenarios, as this was thought to remove sensitivities around many
discussions.
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School performance: these statistics were considered because they may inform
decisions around what school to send a child to. They were included because they
were thought to be highly relevant to this decision.

Crime: these statistics were considered because they may inform decisions about
which area to move to. They were included because they were thought to be highly
relevant to this decision.

Tourism: these statistics were considered because they may inform decisions about
travelling and where to go on holiday. They were included because they were
thought to be potentially relevant to these decisions.

Statistics that were excluded

Additions to the house stock: these statistics were considered because knowing about
new builds per area may influence decisions around buying a home, renting or
property investment. They were excluded because they were thought to have a low
likelihood of informing decisions.

Broadband and mobile coverage: these statistics were considered because it may
influence decisions around moving to a new area. They were excluded because they
were thought to have a low likelihood of informing those decisions, especially
compared to crime statistics.

Climate change: these statistics were considered because they may influence
decisions about energy consumption, transportation or housing for a sustainable
future. They were excluded because we felt it was hard to do this topic justice, and it
has been covered somewhat in science and climate change research.

COVID-19: these statistics were considered because individuals’ understanding of
COVID-19 data is thought to have influenced decisions related to safety measures
they took. They were excluded because COVID-19 statistics may be less relevant in
2024 than they were previously.

Deaths: these statistics were considered because information on deaths may
influence lifestyle and healthcare decisions. They were excluded as they covered a
sensitive topic.

Disposable income: these statistics were considered because they may influence
decisions around budget and planning. They were excluded because they were
thought to have a low likelihood of informing decisions when compared to the actual
disposable income of an individual.

Divorce: these statistics were considered because they may influence relationship
decisions. They were excluded because the likelihood of this was thought to be low,
and this is a sensitive topic.

Domestic abuse: these statistics were considered because they may inform decisions
around personal safety measures or engaging in civic activities to raise awareness
around this topic. They were excluded because it is a highly sensitive topic.

Drugs: these statistics were considered because understanding drug use trends may
inform personal decisions around seeking help for oneself or a loved one. They were
excluded because it is a very sensitive topic.
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Energy efficiency: these statistics were considered because information on energy
efficiency may guide decisions on energy-saving practices such as home
improvements. They were excluded because knowing efficiency in general was
thought not to influence decisions at an individual level.

Ethnicity pay gap: these statistics were considered because they may influence
career choices or civic-duty-related decisions. They were excluded because we did
not want to present both gender and ethnicity pay gap statistics.

Food pricing: these statistics were considered because they may inform decisions
around budgeting and shopping. They were excluded because the likelihood of
informing these decisions was thought to be low.

GDP: these statistics were considered because they may feed into decisions around
career. They were excluded because other similar statistics were seen as more likely
to inform decisions at an individual level.

Greenhouse gas emissions: these statistics were considered because understanding
local-level greenhouse gas emissions may influence decisions around making
environmentally conscious decisions. They were excluded because we felt it was
hard to do this topic justice, and it has been covered somewhat in science and climate
change research.

Homelessness and rough sleeping: these statistics were considered because they may
influence personal decisions related to supporting homelessness initiatives,
volunteering or advocating for policy changes. They were excluded because this is a
sensitive topic.

Knife crime: these statistics were included as they may influence decisions about
where to live or travel. They were excluded because wider crime statistics were
considered more likely to influence decisions on where to live, and these were too
similar to include both.

Maternity: these statistics were considered because statistics about maternal care
may influence birthing decisions. They were excluded because GP statistics were
thought to be more relevant to a wider number of potential participants, and may be
less sensitive.

Migration: these statistics were considered because individuals may decide where to
live based on cultural diversity. They were excluded as the likelihood of informing a
decision was thought to be low.

INHS statistics, including waiting times: these statistics were considered because
information on waiting time could assist in decisions about whether to turn to private
providers or not. They were excluded as healthcare decisions are a sensitive topic.
Retail: these statistics were considered because individuals may use retail data for
personal budgeting and shopping decisions. They were excluded because their high
level meant the likelihood of informing a decision was thought to be low.

Sickness, including sickness absence from work: these statistics were considered
because they may help individuals assess their own health risks, make decisions
about sick leave and take preventive measures. They were excluded as their
likelihood of informing a decision was thought to be low.
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Social care: these statistics were considered because the information may be valuable
in making future care decisions for oneself or loved ones. They were excluded
because this is a sensitive topic.

Student cost of living: these statistics were considered because they may inform
decisions around taking out student loans and managing personal debt. They were
excluded because in reviewing the detail, it was thought that their likelihood of
informing a decision may be low.

Subnational indicators: these statistics were considered because local authority
performance on a range of topics may influence decisions about where to live. They
were excluded because some of the statistics in the indicator were already covered in
other topics.

Travel time: these statistics were considered because they may inform decisions
around travel, such as mode of travel and what may be a commutable distance. They
were excluded because it was felt that other sources (such as map apps) may be
timelier and more influential.

Water quality: these statistics were considered because they may influence decisions
around wild swimming or water activities. They were excluded because they were
thought to be relevant to a small population only, and may be difficult to recruit
participants for.

Wellbeing: these statistics were considered because understanding the wellbeing of
an area may influence choices about where to live. They were excluded because the
actual difference in reported subjective wellbeing between areas was small; therefore,
they were thought to have a low likelihood of influencing decisions.
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